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Abgtract: An analysis of the activities of leading transoasl corporations (TNCs) for the period from 200020
showed that the transformation of the world ecoroarder leads not only to new rules for conduciimgrnational
business, but also to the occupation of prevaiogitions in the world market by TNCs engaged aghbrvice sector.
Therefore, the purpose of the study was a systeraatilysis of the impact of intangible assets engtowth of the
competitiveness of the service sector and the &serén their market capitalization, revenue andtasgue. Based on an
in-depth study of statistical data, the authorsifified trends that led to an increase in the sbéiatangible assets in
the value of companies; an analysis was made grsence of TNCs in the service sector in thegatfor assessing
the level of revenue and market capitalization €dasn the Fortune Global 500); comparison of indicarelated to
intangible assets with the human development iratek the business environment, formed taking intoat the
existing investment climate (based on AON EmpowesuRs, GIFT, World Investment Report); identifide most
promising sectors for the use of intangible as€dsed on the results of the study, uniform prilesipwvere formed
according to which the management of intangibleetasef TNCs should take place, in which an impdriglace is
occupied by the use of the potential of intangddsets and the advantages of the triple helixrafvations (education -
business - government).

1 Introduction patterns and transition to a new stage of the inidiis
Due to increasing globalization, the beginning hué t revolution.

XXI century was marked by the emergence of a large One of their features is increased role of intalegib

number of transnational companies that dominatesbsti assets, including those that make up a signifipant of

all industries. At the same time, they face thedmsing the value of modern companies. About 40 years ago,

need both to maintain their existing competitiveaccordingto AON and LLC Ponemon Institute expetts,

advantages and to form new ones based on emergi—r@t -Share Of. Intanglble assets in the value of pompanle

inherent in the entire global market, includinganbing included in the Standard & Poor's (S&P) 500 indesw

market conditions and business models, rapid digation ~ @bout 17% (122 mil. USD); currently it exceeds 8{2b

and new forms of globalization, change in technigialg tril. USD) (Table 1).

Table 1 Share of tangible and intangible assets in S& P 500 companies

Period Index Intangible assets Tangible assets

197¢ Share, 9 17 83

1085~ [onare.? 32 68
Rising cos + 360hil. USC + 471hil. USC

1995 ~ [onan % 68 32
Rising cos + 2638bil. USC + 450hbil. USC

2005 [=nar, % 8¢ 20
Rising cos + 6 160bil. USC + 850 bi. USC

2018 [=han % 84 16
Rising cos + 11750hil. USC + 1680bil. USC

2020 Shar, % 90 10
Rising cost + 8 000bhil. USC + 1 00Cbil. USC

* preliminary estimates

Source: compiled by the authors according to AON Empower Results[1]
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Despite this, accounting for intangible assets ted Currently, there are more than 82,000 TNCs thattere
degree of data disclosure about them by compatiles sa network of 810,000 branches worldwide [2]. Corrguar
remains a problem. Experts have different ideastalibat  with similar data of 1991 reveals the number of B\@er
is included in intangible assets. In Russia sirf@212the the past 30 years increased almost 2.5 times, fatitkio
Federal Accounting Standard for Public Financeranches 5.5 times [8]. At the same time, the obrihe
‘Intangible Assets’ is in force, changing the aatting world economy is formed by 500 companies that
procedure and fixing the main criteria under whah (according to the Fortune Global 500 rating [9eieed
object can be equated to an intangible asset. Asime more than 33 trillion USD of income, more than ilion
time, the question of the very ‘subject’ compositiof USD of profit and provided about 70 million jobs 32
intangible assets still remains open. countries for 2020 [9]. The largest number of coniga

Moreover, despite the high importance and relevanckiring this period is traditionally noted in AmezjcChina
of this topic, as well as a significant amount w@itistical and European countries. A retrospective analysigelays
data in the studies of leading foreign and Russiaantists, of implementation of the Fortune Global 500 ratihgws
the aspects of the impact intangible assets have tat this geographical trend was not always obserire
increased competitiveness of TNCs and on increas&€f95, the top 5 leaders were Japan (148 compaties),
market capitalization, revenue and asset valueatriully USA (148 companies), Germany (42 companies), Great
systematized. E.A. Shutaeetal. and P.V. Pavlioet al.  Britain (35 companies) and France (37 companigs). |
consider only the issues of service companies ifomiag 2005, the leaders were as follows: the USA (176
in the modern conditions of digitalization [2,3].T! companies), Japan (81 companies), France (39 caag)an
Rustamova, T.P. Danko and A.S. Vyazovikova pay mo@reat Britain (37 companies) and Germany (37
attention to aspects of managing intangible asséts companies). In 2015, Chinese companies forced langa
service companies [4,5]. number of recent leaders, and the balance of poasmas

In this regard, the present research aimed at fallows: the USA (128 companies), China (98 compaji
systematic analysis of the impact intangible ads@te on Japan (54 companies), France (31 companies), Great
increased competitiveness of TNCs and the incr@aseBritain (29 companies). Currently, in 2020, the
their market capitalization, revenue and assetevalilne geographical representation is as follows: China4 (1
objectives are: identifying trends that lead toré@ased companies), the USA (121 companies), Japan (53
share of intangible assets in the value of compganiecompanies), France (31 companies), Germany (27
analyzing the presence of TNCs in the service s@tthe companies).
ratings for assessing the level of revenue and ebark At the same time, considering the distribution of
capitalization; comparing indicators related taamgible companies by sectors reveals a trend towards aease
assets with the human development index and thiedass in service companies not only in quantitative bisban
environment formed in the country; identifying priging  qualitative terms (taking leading positions in theking)
sectors for the use of intangible assets in TNCs. (Table 2).

Notably, according to the World Bank, the contribat
2 Methodology of TNCs in the service sector to world GDP excetit,
Thus, to achieve the goal of the study and solee ti@nd the share of TNCs in the service sector irFthreune

identified problems, the research used works ofitep Global 500 rating is more than 50%, the largest imemof
scientists in the field of intangible assets areltiehavior Which is noted in the banking sector [9]. At thensaime,

of companies in a transforming economy as basiduring the period under review, TNCs emerged in the
Thematic statistical and analytical collectionsiireading  Service sector related to new industries:

rating agencies and expert communities (including 2005 (leaders): Healthcare — McKesson Corporation

statistical collections of AON Empower Results, GIF
World Investment Report, and Fortune Global 506-[1,
9]), as well as information on the activities ofltmational
companies from open sources were selected asqalacti
data.
An instrumental

extensive and methodological

(26" place, revenue 80,514.6 mil. USD); Entertainment
— Time Warner (100 revenue 42,869 mil. USD);
Security — leader company Morgan Stanley {107
place, revenue 39,549 mil. USD); Hotels, Casinab an
Restaurants — Hilton Group (260place, revenue
21,792.5 mil. USD); Employment Assistance — Adecco

apparatus was used: system analysis, synthesis and(265"place, revenue 21,441.2 mil. USD); Construction

analogy, classification, quantitative and quaNti
analysis, and graphical interpretation of data.

3 Reaults
The existing global trends indicate that TNCs erglag
in the service sector acquire greater weight indllabal

economy, since they can take fullest advantage of

competitiveness due to intangible assets in theictire.

— Centex Corporation (481place, revenue 12,859.7
mil. USD).

2015 (leaders): Internet services and retail trade
Amazon (88 place, revenue 280 511 mil. USD); Real
Estate — Greenland Holding group (?%face, revenue
42,515 mil. USD); Apparel — Christian Dior (Z61
revenue 60,071 mil. USD); Packaging — International
Paper (450, revenue 26,221 mil. USD); Travel
services — TUI (469place, revenue 142 mil. USD).
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e 2020 (leaders): Diversified outsourcing services —
Randstand (479place, revenue 26,500 mil. USD).

Table 2 Distribution of companies fromthe Fortune Global 500 by industry [9]

Companies involved in the industry Number of companis
1998 | 200% | 201f| 202C
Aerospac 9 11 11 13
Airlines 9 7 7 6
Drinks 6 4 3 4
Building material, glas: 3 4 3 5
Chemical 17 9 8 8
Banking 60 55 55 50
Computers, office equipme 8 13 10 12
Diversifiec financia institutions 7 4 5 10
Electronics, electrical equipmt 31 29 32 26
Engineering structu 14 10 13 16
Product are 35 9 12 11
Food service 1 3 3 2
Pharmaceutical compan 22 21 20 19
Forest and paper produ 5 4 - -
General sale 15 11 7 3
Industria agricultura equipmer 10 7 8 11
Delivery of mail, parcels and cai 7 9 7 7
Metal product anc metal: 20 12 16 18
Mining industry, oilproduct 2 5 25 23
Vehicles and spare pe 25 31 33 34
Network and other communication equipn - 5 5 3
Qil refining and pipeline 28 31 42 42
Medical products and equipm 10 13 10 15
Publishing printing 4 2 - -
Railway: 8 4 4 3
Rubber aneplastic product 3 - - -
Semiconductors and other electronic compon - 5 4 2
Scientific, photographic and control equipn 5 2 - 1
Transportatio 2 1 2 3
Cosmetic 3 - - -
Specialize retailer: 7 12 13 10
Telecommunicatior 20 23 18 16
Textile - - 1 2
Tobacct 4 3 1 2
Trade 21 10 12 19
Public utilities 16 23 25 15
Wholesal: 8 11 12 11
Othel 62 84 80 92
Total service sector enter prises (out of 500 companies) 269 28t 27t 314

Source: compiled by the authors according to Fortune Global 500 [9]

All of this contributed to a paradigm shift in thep  Motors Corporation with the revenue of 176,558 fD;
TNCs in the Fortune Global 500 and the industriies/t in 2020, Walmart (the scope of which is trade) takfirst
represent. In 2000, the leader of this rating wasdgal place with the revenue of 523,694 mil. USD (Figly¢3].
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Figure 1 Retrospective analysis of thetop TNCsin the Fortune Global 500 [9] by revenue (mil. USD)

Automotive industry

B Finance B Trade

Source: compiled by the authors according to Fortune Global 500 [9]

Notably, in 2020, almost all TNCs in the energyontrary, grew. Thus, it will be of interest coraidhe

industry (Figure 2) lost in revenue compa

red toR0dhile

TNCs in trade, automotive industry and finance,tloe profits depending on the sector of the economy|@rap

Table 3 Analysis of the representation of TNCsin the Fortune Global 500 by sectors of the economy [9]

change in the value of TNCs (value of assets) aei t

201¢ 202(
Sector Quantity Profit, mil. Asset value, Quantity Profit, mil. Asset value,
USD mil. USC USD mil. USC
Space and defer 11 27 241 705 738,9 13 27 256,6 1018 844,7
Appare 3 5776, 125719,7 3 9529, 152 24¢
Business servic - - - 3 2908 39 665,5
Chemicalproduct: 8 29 546,2 484 802,5 7 12 474,3 457 374,
Energy 107 228 114,9 10 507 095,9 82 285 098, 10 784664
Design and constructit 13 16 930,1 874 817 13 21 440,9 1396 339,8
Financt 111 612 650 93 331 579,9 121 784 342,2 102 478696
Grocery stor 2C 12 803,¢ 71C677,° 19 17 95( 784 678,
Food, drinks and tobac 16 65 031,4 878 511,7 17 66 748,6 1166 351,9
Healthcar 23 104 123,5 1443 598,3 29 148 662,71 2772963,1
Hotels, restaurants and leis 4 7 845,2 96 582,8 1 3599,2 19 219,6
Household goot 2 18 156,5 183 059 3 14 390 237 005,4
Industn 19 36 798,7 984 469,5 19 48 069,6 1235214
Raw material 20 6 681 1 053 848,1 23 7 567,9 1294 4725
Medis 4 22 135,1 245 478,2 3 14 498,4 306 705,b
Automotive industr 34 118 900,9 3282 252,7 34 83942,4 4 054 105%,7
Trade 15 43 640, 854 762, 16 80217,¢ 1202917,]
Technolog 32 184 571,6 2122916 35 292 312,71 3389 142,2
Telecommunicatior 18 85 778,7 2 394 209,7 15 81 138,6 3154 630,2
Shipping 20 28 425,2 2 320734,9 19 25 209,2 3093 794,2
Wholesal 19 14 461,6 766 096,3 24 21 865,2 1 054 336,2
Total 500 1669 616,9] 123367 951|4 500 2 049 222,6 14(8as
TNCs in the service sector and 275 1140 367,7| 104 595 415,1 314 1496 623,8 | 118 683 997,1]
share of the total 55% 68.3% 84.8% 62.8% 73.0% 84.7%

Source: compiled by the authors according to Fortune Global 500 [9]
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Table 3 shows that the largest value of comparods b Intangible assets in any TNC are important both in
in 2015 and 2020 was noted in the financial seetod,in  assessing the value of the company and in higliigtits
general, the value of all TNCs in the service secto strong competitive sides (for instance, business
almost 85% of the value of all TNCs included in theeputation). At the same time, according to Braimafce
Fortune Global 500 rating [9]. At the same timegiing experts, the share of intangible assets is theekig
out companies with the highest asset value revlalshe TNCs in the service sector. In 2020, TNCs in cofreet
first 50 will be companies exclusively in the firdal Internet and software, health, drinks and Mediaracee
sector (the maximum volume of Industrial & Commalci than 70% (taking into account the value of disaloard
Bank of China is 4,322.5 bil. USD, 7 times morenttfaat undisclosed intangible assets and goodwill), ared the
of China National Petroleum, the largest TNC imteof 10 most intangible sectors are represented prgcisel
asset value in the energy sector with 608.1 biDUS industries from the service sector (Figure 2).

Space and defense
Cosmetics

Internet and software
Healthcare
Pharmacology
Drinks

Media

Technology and IT

Apparel, watches

and jewelry
Food 0% 44%
® Tangible assets ¢ Intangible assets & Goodwill e Intangible assets
(disclosed value) (undisclosed value)

Figure 2 Sectors of the economy with the largest share of intangible assetsin their structure, 2020
Source: compiled by the authors according to GIFT [6]

The remaining service sectors for the period unddwealthcare sectors; 5 TNCs from the beveragesrsetto
review in terms of the share of intangible assetshe TNCs from the banking services sector; 3 TNCs éarh
structure of their value have the following valuesthe media, cosmetics, space and defense, and dotut s
commercial services — 64%, retail trade — 62%2 TNCs each from the oil and gas, design and aactstn,
telecommunication services — 60%, household goodsApparel, watches and jewelry, and logistics sectbiidNC
60%, leisure, tourism, gambling — 55%, logisticd2%, each from the automotive industry, commercial sy
utilities — 30%, air transportation — 23%, insumrcl7%, insurance, chemical products, real estate, andtiasil
real estate — 14%, banking sector — 10%. Comparisgctors. In 2020, there was rapid growth in thiganot
similar values over the past 20 years revealsiiedargest only for TNCs in the service sector but also foosd
increase in the volume of intangible assets ismlskein  engaged in production processes, for example, Saudi
the TNCs of the banking sector (6.7 trillion USD). Aramco, a TNC from the oil and gas sector; Tesimfthe

The largest TNCs in terms of intangible asset<0@02 automotive industry sector; Bristof Myers Squibnfrthe
were Apple (2,151 bil. USD), Amazon (1,694 bil. USD pharmacology sector; Reytheon Technology the spiade
Saudi Aramco (1,651 bil. USD), Microsoft (1,598.bil defense sector; and Wuliangue from the beveragisrse
USD) and Alphabet (838 bil. USD). In turn, the aier Despite the understanding of the importance of
rating of the 100 largest TNCs in terms of intafgyéssets intangible assets in the value of TNCs, there titegeeat
in 2020 included 18 TNCs from the Internet andwafe difficulties in their accounting, cost calculatioand
sector; 14 TNCs each from the pharmacology ardisclosure of full information. Moreover, companies
technology and IT sectors; 7 TNCs from the ret@té themselves often do not fully understand how eyeétit
sector; 6 TNCs each from the telecommunications amiesence of intangible assets (for example, a rézalgle
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brand, relationships with customers and suppliés,

scientific sector (IT companies, scientific and eational

company's human resources) affect the company®.valorganizations, engineering, pharmaceutical comginie
The studies of intangible assets presented by Braddveloping through the active introduction of new
Finance experts, conducted on more than 58.8 thdusannovations and economies of scale.

companies from 120 countries, indicate that ab&@t bf
the value of companies is closed intangible asaaths
closed goodwill, and in a number of industries tratue
approaches a quarter of the company's value (fimple,
the media sector, see (Figure 2).

Often the influence in disclosing all informatiobcat
intangible assets is at the level of the countra aghole.
Thus, the following countries with the largest shaf
intangible assets in the value of companies in 2@20be

At the same time, accounting for intangible asattse
global level is carried out based on the Intermatio
Financial Reporting Standard IFRS 3, on the bdsidhh
intangible assets are divided into 5 main categore&ated
to marketing, related to customers, received oardract
basis, having a technological base, related to svoflart.
In turn, a number of foreign experts use their et
categories of intangible assets (Table 4).

Thus, in addition to the traditional categoriest thee

singled out: the USA (75%), Denmark (73%), Irelangbart of the company's intangible assets, includimgrces
(73%), Saudi Arabia (71%), Finland (62%), Swedenf intellectual property, the presence of propedits and

(60%), Switzerland (59%), France (57%), MoroccdA36
and Argentina (56%). In these countries, as welinas
number of other European countries (including BRetgi
Italy, Portugal, and Germany), there are compamigs
the largest value share of disclosed intangibletass

At the same time, a number of the above counttsss a

have the best financial performance, the best sadfithe

human capital index (for example, Finland — 2nccela

Switzerland — 3rd place, the USA — 4th place, Datima

5th place, Germany — 6th place, and Sweden — attepl

and the greatest prospects for doing businessdimg
data on the speed of registering property andpbkeds of

starting a business (New Zealand — 1st place, Ddnma

4th place, the USA — 6th place, and Sweden — lattep
[10,11].

A key feature of intangible assets is the fact thet to
support and development mechanisms, they do reblas
multiply their value and can create a multipliefeef
during operation. This significantly increases

business reputation, it is possible to include hiobenan
capital available in the company (knowledge, skills
connections of the company's employees), due tatwhi
formation of all other tangible and intangible dass# the
company often occurs.

In connection with the presented division of TNCs
according to the IFRS 3 classification, as well ths
classification of intangible assets based on ttexhational
Financial Reporting Standard IFRS 3, it is possiiole
single out those intangible assets that have aagrmapact
on the value of companies. For TNCs of the firpetythe
most ‘valuable’ will be intangible assets associatéth
marketing, for TNCs of the second type, intang#sets
based on customer relationships, and for TNCseoftid
type, intangible assets based on technology and
documented. Yet for all TNCs in the service sector,
regardless of their belonging to any of the abm@®ss,
human resources will be of great importance in the

théormation of final financial indicators, allowinghe

competitive advantages of TNCs, especially in timés formation of all these types of intangible assetsohe

crisis (for example, the well-known problems thafell

degree or another.

companies in the service sector in connection with An important aspect of the growth of efficiency and
COVID-19. At the same time, they were able to nesto profits of TNCs in the service sector, which istatarly

their former positions in the best possible way amén
increase the volume of value, profit and revenue).

affected by intangible assets, is logistics. Thigustified
by the fact that the logistics of the service settas a

TNCs in the service sector can be divided intoghrenumber of features that distinguish it from traigl

main types [4]:

logistics. So, among the main features of the tagof

* TNCs in the consumer services sector, includingNCs in the service sector, the following should be

TNCs of individual services (retail sales, tradepd
services, utilities), and TNCs of public servicégdlth,
education, media and entertainment,
developing at the expense of human capital, gobdwd
general company reputation;

* TNCs inthe infrastructure services sector, incigdi
railways e
information.

TNCs of physical infrastructure (airlines,
transportation, wholesales), TNCs of
infrastructure (banking, diversified financial irstions,
telecommunications), developing through innovatonl
cost reduction;

* TNCs in the KIBS (Knowledge Intensive Business

Services) sector, including TNCs in the engineeand

consulting),

highlighted [12]:

» planning and regulation of working time, but not of

transportation;

» storage of information and accumulation of

knowledge (staff training), rather than storageasf

materials, materials and goods;

information processing, not stock management;

collection of information, not delivery of matesal

» planning and organizing the work of personnel, not
production processes;

» control of the communication cycle,
distribution and delivery of products.

not the

~ 250 ~

Copyright © Acta Logistica, www.actalogistica.eu



Acta logistica - International Scientific Journal about Logistics
Volume: 9 2022 Issue: 3 Pages: 245-253 ISSN 1339-5629

INTANGIBLE ASSETS IN MODERN TRANSNATIONAL CORPORATIONS IN SERVICE INDUSTRY
Elena K. Zashchitina; Andrey V. Karagodin

Table 4 Classification of intangible assets
Intellectual property
Patents, copyrights, trademarks, trade secrets, know-how
Rights that may be protected by intellectual property

Marketing rights, usage rights, franchise agreements, rovalty agreements, licensing
agreements, mortgage service rights

Brand that can be protected by intellectual property

Brand value, its degree of inclusion in social networks

Report on Companson
of the Impact
of Financial Statements
of Intangible Assets

‘Hard’ intangible assets that may be protected by Intellectual Property
Goodwill, software licenses, mternet domains
Data that may be protected by Intellectual Property

Information stored: program code, data (others), databases. customer lists,

(Ponemon Institute LLC
Report, AON Empower
Report)

video/audiovizsual matenalz, confidential mformation

Non-income rights

Intangible assets that generally do not affect income generation: non-competitiveness
agreements, suspension agreements
Connections and relationships

Belationships with customers, relationships with suppliers

Public rights

Drilling nghts, import quotas, planning/zoning permit, water nghts, wireless spectruom
rights, carbon exhausts rights

Marketing related intangible assets

Trademarks and names; service marks and collective marks, certification marks;
trade uniform {vnigue color, shape or package design); newspapers; internet domain
names; headings; agreements on non-competition

Intangible assets based on customer relationships

Chent lists; order or production of uvanfulfilled orders; costomer contracts and related
costomer relationships; non-contractual relationships with clients
Intangible assefs secured by documents

Categories of intangible

assets according to
IFRS 3 Agreements on lic_ensing: rovalties, moratorioms; contracts f_'or_adw‘er‘tisjng, con_&trpction,
management, maintenance or supply; lease agreements; building permit; permissions;
franchising agreements; operation and broadcasting rights; usage nghts such as dnlling,
{Brand Finance GIET water, air, minerals. logging and route management; service contracts; employment

n ot confracts
eport) Technology based intangible assets

Patented technology: computer software; database; trade secrets such as secret
formulas, processes, recipes
Intangible assets associated with works of art

Plays, operas and ballets; books and magazines, newspapers and other literary works;
Muszical works such as compositions, Iyrics and commercials; maps and photos;
videc/auvdiovisual materials, including films music, videos

Source: compiled by the authors according to AON Empower Resultsand GIFT [1,7]

Thus, it can be noted that for TNCs in the serseetor, all intangible assets, both in the internal envinent of
logistics costs not only have a fundamental impecthe companies and in the external one [14].
company's productivity, but also make up a largeeslof This is due to the fact that the purpose of théstas
the costs, since they include almost the entirdecpf operations of TNCs in the service sector is to Ensoe
"production” of services [13]. Thus, one of theiops for supply and production for the end consumer of the
reducing logistics costs is the use of logistietfpims, i.e. necessary basic and related services at the setatird
special business models developed to improve thace, in the requested volume and at the set fiakang
efficiency of all logistics operations of supplyaths [13]. into account cost reduction for the service TNEIfjsIn
And another option is to use the methodology of thihis regard, one of the basic principles of logstt TNCs
intellectual capital management process (ICMP),ctvhi in the service sector is the organization of a icous
allows you to build management and logistics prees$or process of providing all departments with the nsass
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resources  (information, labor, temporary andcientific clusters, universities and TNCs allovhiawing
administrative), primarily those that are intangilalssets a synergistic effect for all participants. For exden the
for companies. Shenzhen-Hong Kong cluster, which is in the topu3ters

At the same time, approaches in logistics, adiothér represented in patent and scientific activitiespading to
areas of TNC activity, also need to be revisedtdute the Global Innovation Index, and which united the
need to comply with the concept of sustainabl&niversity of Hong Kong and the company Huawei,
development and the global imbalance in the worldllowed to significantly increasing the volume andlity
economy caused by the COVID-19 pandemic, as well a$innovations companies and the share of markes.sa
the growing role of digital technologies and thel@gpread Indicators of monitoring, management and
development of the industry. 4.0, which contributethe development of intangible assets are taken intowdc
complete transformation of business models for theghen implementing the development strategy of
functioning of companies. These trends are als€irooed companies; this is a feature of intangible assets
by AL-ABABNEH H.A., who, in the course of his management by leading TNCs in the service sectahed
research, identifies the main trends in the devetog of same time, intangible assets management is based on
the logistics industry in the world, taking intocacint new number of general principles, for example:

trends in the development of the world economy.[15] . incorporating the intangible asset management
Scie_ntists-_econqmists T.P. Danko and _ A.Sstrategy into the overall development strategy NCS;
Vyazovikova in their study confirmed the hypothesiat «  using tools for assessing the value of intangible

the revenue of companies depends on the valuesof #ssets:
intangible assets. Apple was chosen for the ass®gsm «  consistency, complexity and synergy in the

which has the highest value of intangible assetsisiin  formation, management and development of intangible
the top 3 in terms of revenue of the world's legdifNCs.  assets:

Calculating the correlation coefficient revealedttlthe «  building up the innovative potential of TNCs
market value of the company is highly dependenthen pased on the company development strategy, ingudin
value of intangible assets (R=0.760), but an eveatgr pyiiding its business reputation;

dependence was observed between the amount ofeven , — jyiangible assets management should increase the
and the value of intangible assets (R=0.816) [6£dkding company's competitive advantages.

to the value of disclosed intangible assets, thapamy
pays great attention to interaction with consuresmd

> 9 X 0
maintaining their loyalty to th? brand (40% of thﬂye_z of Thus, we can conclude that at present, TNCs engaged
all intangible assets), marketing components afrigible . . oo . X

in the service sector are becoming increasinglyoamt

0 2 ;
assets (23% of the value of all intangible assats],then in the global economy, which can be conditionaljidéd

Egelo/do)evelopment of technologies, know-how and IMtenmto TNCs in the consumer services sector, TNCtién

Financial TNCs have a different strategy: they ar@frastructure services sector and TNCs in thdleutual

A ; Services sector. In many respects, this trend éstduthe
represented by the only company from Russia whiah w o . )
among the world's leading companies in 2021 [9] fact that it is TNCs in the service sector that fidly use

Sberbank PISC. The company built its work on iritieg the advantages of intangible assets that havevestéhe

asset management by creating a diversified ecaosytbiat girei?gﬁ;;tlgﬁiﬁ dduLjs?r to4gol;)b§::(zja2g(1), ttz?lzndei\;:::)c::%ﬁt
includes various services which allow customergteive g y 2.0, 9

. ) ; i . other trends in the world economy. This is alsdficored
services in the field of finance, entertainmengdoreal :
; . by the fact that the World Bank estimates that the
estate, healthcare, transport, consulting, and agiduc

X o : . contribution of TNCs in the service sector to woB®P
This position allowed Sberbank to increase itsassets , .
; A . exceeds 75%, and the share of TNCs in the sergitiers
almost 3 times during the formation of the ecosyste

: : . in the Fortune Global 500 rating is more than 5@
becoming the largest bank in Russia and the stscbngé : . L
banking brand in the world with a Brand Strengttex \fliv:z;%réigl]eselitrgfa number is represented by TNCian
(BSI) rating of 92.0 out of 100 and an elite AAAating. - : C e s
Despite this, PISC Sberbank is actively involvedhia C’gtj:gien S?Q:?n:geiﬁzeézs?é i?ltlt”hgevr{t:l?:é glEﬁfﬁlﬁTmf:ins
development of the company's human potel Intial ar%saclﬁuation igs sometir%es associated with the polioés
supports the corporate university which forms akiedge countries in general, and their investment otérgtﬁwell
bank and trains tens of thousands of company erapty 9 . Lo 1t pote .

: ; . as shortcomings in the application of financialartipg
in more than 300 educational programs to developlfle e .

: . . standards (IFRS 3) for specific industries and sypé
skills and professional competencies.

) . . intangible assets.
T_he trend of creating corporate universities anlrb__ g Undoubtedly, at present, intangible assets maka up
leading TNCs, as well as their interaction withestific sianificant share in the value of modern multinasio
and educational structures, is quite strong. Adogrdo 9

Deloitte, the cost of corporate training in the ldas about cgmgag:ﬂez, ?ﬁgeics':ﬂg tgfoscir:qn ;Tgn?egsgsuﬁﬁﬁmﬁ:nam
150 bil. USD annually, and collaborations betweef ' P g

4 Conclusion
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important, which allowed increasing the discloswfe 2021.
intangible assets by companies, as well as devgjopi[5] DANKO, T.P., VYAZOVIKOVA, A.S.: Architecture
strategies to increase the volume of intangibletasand of Apple intangible assets effectiveness management

competently manage them. Of help here are digital assessment. Bulletin of Belgorod University
technologies and collaborations with scientific and of Cooperation, Economics and Law, No. 6, pp. 282-

educational organizations, which will allow (thrdug 296, 2019.
synergistic effect): https://doi.org/10.21295/2223-5639-2019-6-282-296
« attracting new talents and building up thd6] GIFT: Global Intangible Finance Tracker (GIFTTM) —
necessary skills and competencies for the company; an annual review of the world’s intangible value2@0
«  implementing new approaches to innovation and [Online], Available: https://brandirectory.com/dolen
integrating new technologies into existing workfiyw ad-report/brand-finance-GIFT-2020.pdf [14 Sep 2021]

« studying market changes and hedge risks to 2021.
identify new products and services, as well asntst [7] GIFT: Global Intangible Finance Tracker (GIFTTM) —
competitive market segments; an annual review of the world’s intangible valuet20

. including  integrated change management [Online], Available_: https://brandfinance.com/wp-
programs, flexible organizational structures arekibile content/uploads/1/gift_2.pdf [11 Sep 2021], 2021.

working methods in their activities. [8] WORLD INVESTMENT REPORT: Transnational
Corporations and the Infrastructure Challenge,
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