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Abstract: This article solves the problem about ensuring muathaging of the information flow by the institutidor
higher education — the Technical University of KeS{TUKE) and one of its faculty, the Faculty ofriifig, Ecology,
Process Control and Geotechnology (FBERG). It igl m#tention to the university’s official websitech its
complicacy. TUKE homepage is chosen for the prinsayrce of information and the article explainsdpportunities
of its improvement for the purpose of streamliniing information behavior of both organizations. Tielementations
of concrete solution’s offer expects an increasihgrganizations’s competitiveness that will proentite status and
awareness of the organizations in society.

1 Introduction In 1952 came to the establishment of the KoSice
Technical College. Since 1991 is this institutidrhigher

Information offer via the organizations’s web : ; N ..
presentations are now becoming a basic communicatifducation renamed as Technical Univesity of KoSice
TUKE). In spite of this rich history has the unisity

tool between organizations and society. For thasoa is b 4 “Slovak” or * " h )
searching of information in an electronic enviromma NEVEr been named "Slovak” or “State”, however iswa

part of everyday human information behavior. Thaneef planned. Pre-war events following .the Vienna Adjitm
is appropriate to pay attention to the way of theip@used the college moving to Bratislava, the basithe

providing and promotion. In this case goes a pramabf Slovak Technical U”S’efs“.y in .Bratilzlava [A.']' d
univesity hand in hand with raising the quality of TUKE offgrs education in wide variety of study
learning, academia, researches and care for gesisat Programmes with a practical use in the regionohima
future. mater. It is also necessary to say that the stugyavided
Offer of institutions for higher education is wida. PY nine faculties. The comparison of specificatiafs

competition is a mover of any business and refera t facult|e§ technical universities in SIovakla,_ Qzech
situation in a market in which firms or sellersiwtr RePublic and Poland found, that the TUKE facultiesid

independently for the patronage of buyers [l]t_heir institutes’s structure are unique. It canshil that
Competitive are products, firms, nations, offersd anfive of_nine faculties. are un.repeteable.z_and coddubed
services that meet the quality and prices standafrtse 107 “Puilding blocks” in creating competitive advage.

local and world market [2]. Information flow in the. In éh'sl cabse bareh TUKE f?nd dFIBERG r_e_\/le\l/ved
speech, documentary and other forms is between djidependently, but both are staff and line orgdiuna
external environment and internal logistics envinent, Structure. Information flow is excessively compte
and its main function is the realization of managem du€ t0 numerous subordinate departments. [3] Vezs
function [3]. Information offer via the organizatiss ©f FBERG are responsible not only for scientificdan
web presentations shows over the years a progredSearch activities but also for many flows thaivie
Nowadays user requirements are dynamic, interactigiiormatisations and promotion of university in istg.
usage of multimedia elements, searching concepts an 1 YKE accepted in 1996 the border of the students
variables, own account, online interfaces, eledtronnumber (9000). This number increased until 2009 (to

payments etc. Older website types are static pagese MOre than 17600). Equally _important are facts abogt
meet only the requirements of easy obtaining JBERG. The number of registered FBERG students is

informations. fallin_g and doesn’t meet planned number of admitted
applicants, however the real number of admitted
. . applicants is sufficient to meet the planned number
2 Analysis of the actual status of Technical Over the academic years 2007/2008 — 2012/2013
university of KoSice and Faculty BERG  were variable numbers of study programmes in both
The establishment of Universitas Casoviensis ibrganizations. For example, in th€l&vel of internal and
KoSice in 1657 was essential for education enhasoem external form changed TUKE this number every
of Hungarian dwellers. 105 years after this esshbient academic year. As for the FBERG, it wasn’t retaime
was the technical education promoted to the hitghal. number in two from six academic years.
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Since 2004, Academic Ranking and Rating From a first look is clear that a university
Agencyhas rated the quality of slovak higher edonat communicates with applicants via heading: Challeioge
insitutions. TUKE and FBERG have been includechis t your future. Except design changes it comes toertnt
ratings. There are several categories to raten8eiand changes too. There were also added separate seaeton
research, Education, Funding and Reputation. Boffor students, For employees, For applicants, News,
organizations are classificated in so called cta&CH"  University Highlights, etc. Quite positive is thact that
separately. The FBERG achieved the best rate ifirdte over the years it has come to changes. TUKE hamits
year of rating (dplace). The most unfavorable rate camsources for ensuring a web page. The server wweuskk
five years after that (I'place) and this fact causes a softs created and operated not by some external supplit
regress in global evaluation about the TUKE in tiégss. by one part of TUKE, by the Institute of Computer
After 2010 are realized evaluations just aboufféltelties Technology. The common web presentation part of
of higher education institutions. The last rankin§ almost every institution of higher education isirection

FBERG achieved 1place — the year 2013. to its, so called, “fan page” on social network étzamok.
Nowadays, this redirection is missing from TUKE
2.1 Character of information support homepage and furthermore it also doesn’t exist any

In the organizations’s legislation are includedserious TUKE fan page on this social network.

among others, methods to ensure information systems Another, but no less important is the fact that
The aim of the operating instructions for computehomepage www.tuke.sk is included in the “Webomstric
network TUNET and TUKE information system is toRanking of World Universities”. This ranking web of
establish a compact agenda for building and omerdtir  universities contains about 12 000 web presentsitain
information support. The homepage for TUKE isuniversities from over the world. According to reteata
www.tuke.sk. (March 2014) the homepage is ranké] @ace within
Slovakia. In the global ratings surpasses TUKE taage
nearly 90% of all evaluations (1188ace).

2.2 Resultsof opionons and preferences from

TUKE applicants

The main goal of survey was focused on the
\ information problem and it connected potential aggpits
?::L“:US"""M—V}- for the study with the content of available infotioa and

S Poneia st S idantn’s o5, roiane S technology. The survey was realized during the Qgsn

TU - Mala $kola kariéry na Jahodnej

. Predizeni patnosipedkazu pre DPMK TUKE in November 2013 and contained 7 questions. Fo

» DeA kariéry pre Studentov - 17. 10, 2005

s e e the purpose of the bachelor thesis there got ofto 5
i potential TUKE applicants. Two from completed
guestionnaires were classified as invalid. Nowad#ys
number 48 of real applicants presents only 1% of
applicants for T level of internal and external forms. In
spite of this fact are survey results consideredyémeral
&3 TECHNICKA UNIVERZITA V KOSICIACH &) a valid. . . _
T it | G|ty | ottt i | st | B ) Vo s el Ve | First question was focused on kind of faculty in
B ' ‘ which are applicants interested. The most of apptis
33%, is going to apply on the Faculty of Electrical
Engineering and Informatics. According the sung&yhie
FBERG the second favourite faculty, where is gdiag
Al ., g T e apply 22% of applicants. The server www.tuke.sk was
T e T & 0laox M chosen for information source by most of applisant
o i Ve e e LT the second question.The third question dividediagpls
into two groups — applicants, who have ever visited
TUKE homepage and applicants, who hadn’t visited
TUKE homepage yet. A first group covered 85% of
applicants and could continue in survey. The rdst o
applicants were requested to give back a survegwArs
on fourth question are quite unexpected becausentist
of applicants browse the section — For studentty 8%6
of them are interested in the section — For appiga
Answers on next question reveals the facts aboet th

e e S e satisfaction with TUKE homepage clarity. Almost 6@%
Figure 2 Homepage design in February 2014

Figure 1 Homepage design in October 2005 [5]

DUSEVNE
VLASTNICTVO
A TRANSFER
TECHNOLOGIH
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applicants are with homepage clarity satisfiedslalso social network and redirection from TUKE homepage
necessary to add result of sixth question, thatralaey will be advantageous in many ways for ensure
survey results takes each visitor some benefits fdoe information flow.

homepage visit, but most of them would rather foud TUKE should pay attention to its network’s
more information. The last survey question asked fanfiltrations and potential infiltrations that paraze in
study programmes which are offered by the FBERG@ata mediums of students, academia and TUKE guests.
Logistics Institute of Industry and Transport. hisvasked An quality antivirus software with many security
for the ability to arouse interest and the follogin solutions can provide access to all informatioméio
selection, which was based only on naming of study

programmes. Study programmes of a Logistics Intstitu3.2 ~ Stimulating awareness of the university

(Traffic management of raw materials, Industrigjibics, An effective and targeted promotion is an usefud an
Transport logistics of company) are chosen onlyfdwy  essential way of stimulating awareness of the usityein

of applicants. Other study programme (Technologg arsociety. A possible solution to relieve responiipiice-
transport management) arouses the interest in wfost deans of faculties is ensuring a competent perdon a

applicants. keeping awareness and promotion study at the TUKE.
When it comes to ensuring of information flow, ther
3 Weaknesses specify and appropriate aren’t noticed any promotional incentives or
solution’s offer advertisement in radio, TV, newspapers or on hiils.

Opportunities to increase the competitiveness ef tHA\ISO Survey results show that nobody of the applisa
TUKE and FBERG with applying resources Ofchpse .radlo, TV or _the book “Before starting the
information logistics couldn’t be neglected. Change University” for information source about the unisiey
information logistics and information behaviour by and study programmes. This fact is important begétus
increase the competitiveness of organizations airdyb SPent fund for promotion and advertising of studiam
benefits in competitive environment of universitidghe 1UKE every year. According to recent data (academic
informedness, availability and clarity of informats is Year 2012/2013) it was spent more than 100 thousand
the “primary language” of communication betweerFUro for this purpose. To imagine, 490 Euro costs
organization and society. An effective way ofadvertisement for SOseconds that is qlred at a time
competitiveness increasing is ability to meet etqténs  12:00PM to 6:00PM on radio (the Funradio). An 1reinu
of this communication. TV advertisement costs 1500 Eur and is shown @&F8viL
on RTVS, etc.

Some ways of the university promotion could be
effectively keep also on the TUKE homepage. For
example, publishing of parts of academic works and
I?nowledges are opportunities for increasing awaené
the university in society. As a feedback to expiores
and evaluations about TUKE could be added own
statements and alternatively, what for steps vélitdken
to improve evaluations’s results.

3.1 Dynamic strategy as method to ensure and
manage infor mations on web page

The main aim TUKE homepage is to express — wh
the university is and what it offers. Web envirommef
competitive institutions tries to influence and pexde a
user. At first sight is clear that other univeestitry to
express why the university is so special and thsd a
exists a value added for study there, althougthould be

aid for the study. This effect is caused by infation .

EJgiStiCS strategy y y 3.3 Promotion through students, study

As standards for TUKE homepage should be set up  Programmes and TUKE uniqueness
dynamic elements, visitor interaction (e.g. to juev _ N the long term is number of foreign students at
storage already visited links), modernization aflepage ' YKE around 120 — 160 for one academic year. TUKE
structure and visual character of documents (eegder @nd FBERG should add into their activities also syay
and other multimedia variation, attractive graphi¢hat will help to increase the interest of studefnesn
elements). foreign countries. Of course, it takes time and alets

It is also necessary to point out that the pagéefoo skilled academia, translations, approving of study
contains redirections to websites of the facultigs. Programmes, etc. However, far more important are
benefit for website clarity could be relocation wfis OPPortunities, that these students bring with. Then
redirections on the top or sides of web document. share skills and experiences in their homeland and

When it comes to redirections more - What kind oferefore will be TUKE promoted in abroad withoutya
source should more inform about interesting codjmra (targeted) funds for advertising and promotion.
among university and organizations? At the homepa%e The Institute of Information and Prognoses of
could be added not only information about coopens; dut_:atlon informs that planngd .r)umbers of admitted
but also links to web pages of companies, sciendfid applicants at FBERG are S|gn|f|pantly greater than
research institutions, etc., that TUKE or facultiesrked humbers of registered applicants in the long tetmn.
or still work with. A creating serious TUKE fan pagn terms of information logistics can be made sevstaps
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to improve this, at first sight, - information ptetm. A this result can be used as direct recommendation fo
making decision about admitting, delivering ofstudium at TUKE.

application process results and registration shdagd

organized in the fastest as possible. In this dase Conclusion

necessary to avoid other offers of competitive arsities Increase of competitiveness of TUKE and FBERG is
- to inform and organize registration earlier. possible by implementation of improving changes in
The competitiveness of the university is influenbgd application by resources of information logistieghich
naming of study programmes, that was also demestiat are presented in this article. It has been showat th
result on the last question of survey. Actuallyeofbf primary assumption for browsing informations is
study programmes of the Logistics Institute of Isttyl  availability and clarity of information sources. Ifilling
and Transport, in survey selected according theim@m the basic postulates brings appropriate answers to
shows signs of unatractivity. Because of this fécis information requirements and satisfaction with néed
profitable to think about naming of this studyinformation. This action ensures the relevance haf t
programmes. In this context is important to mentio@ jnformation flow and also the purpose of informatio
reliability to graduate the study programm, whatlsited |ogistics. The implementation of modern, attractared
with request of the permanent (or increasing) nunabe interactive ways of TUKE web communication can meet
study programmes. the habits and expectations of information behawbr
When it comes to offer of study programmes closer, young generation of today’s society. The most of
could be modificated way to the firs contact (Wieet mentioned changes can be realized immediately and
Internet) between the university and applicant. without special costs. This is possible becauseTthi¢E
Quite common on the web presentations are unustgformation support and web presentation are edshye
expressions about definition of study programmes. AUKE staff. The significance of ensuring this kirod
bulleted list is nowadays used rarely and it is iiic@ted  communication is proved by the fact, that over 8606

to direct speech of students or academia. In stiglengpplicants visit the TUKE homepage www.tuke.sk.
direct speech can be mentioned benefits, projects,

interesting excursion, favourite subjects, etc.oligh this
way can an applicant feel more addressed and caa m
understand the definition of study programme. ttaled
cooperation in this context.
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