Acta logistica - International Scientific Journal about Logistics
Volume: 10 2023 Issue: 4 Pages: 615-624 ISSN 1339-5629

Digitalization, innovation and marketing in logistics
Hassan Ali Al-Ababneh, Mahmud Agel Abu Dalbouh, Salem A. S. Alrhaimi, Ibrahim Mahmoud Siam, Tatyana
Ibragimkhalilova

https://doi.org/10.22306/al.v10i4.440 Received:JBe 2023; Revised: 15 Sep. 2023; Accepteditdyl 2023

Digitalization, innovation and marketing in logistics

Hassan Ali Al-Ababneh
Irbid National University, Faculty of Administragvand Financial Sciences - E-Marketing and Soaah@unication,
PO Box 2600, Irbid, Jordan, hassan_ababneh@injogdorresponding author)
Mahmud Agel Abu Dalbouh
Irbid National University, Faculty of AdministraBvand Financial Sciences - E-Marketing and Soaah@unication,
PO Box 2600, Irbid, Jordan, M_agel_dlb@inu.edu.jo
Salem A. S. Alrhaimi
Sharjah Police Science Academy, Business AdmitistraP.O Box 29, 31 Block F Street, Sharjah - 2@l8ited
Arab Emirates, 32223, salrhaimi@ps.ac.ae
I brahim Mahmoud Siam
Irbid National University, Faculty of Administragvand Financial Sciences, Entrepreneurship, PO2B6R, Irbid,
Jordan, .Siam@inu.edu.jo
Tatyana | bragimkhalilova
Donetsk National University, Faculty of EconomiPgpartment - Marketing and Logistics, Universitegk Street 24,
Donetsk, 283001, Ukraine, itv2106@mail.ru

Keywords: digitalization, innovation, marketing, logisticsfieiency.

Abstract: Global digitalization has caused a modificationtlef modern world market and the adaptation of lassin
strategies of modern companies. The target of ésearch is to define the peculiarities of trendthaevolution of

digitalization, innovation in marketing and logestiof modern companies. It is substantiated thatefficiency and

competitiveness of a business are constructivédye® to the implementation of digital innovatieetnologies in the
marketing and logistics system to optimize busimgssesses and reduce management and operatirsg Based on
scientific generalization, it is indicated marketiand logistics interaction and specific featuréskey aspects in
influencing competitiveness. Based on structurdllagical analysis, revolutionary technologies ambvations in the
marketing and logistics system are highlightednfaximum automation of business processes of mad@npanies,

based on which their development trends are detexiiThe need for a systematic approach to theidemtion of

marketing and logistics as inseparable elementhiefcontinuous cycle of companies (production-pribonesales-

service-logistics) is put forward. Based on strratand logical analyze peculiarities of the impéertation of the

marketing logistics system of companies in condgi®f digitalization and innovation, which can kgpléed in the

forming a digital marketing strategy and managhmeglbgistics system of companies in the long term.

1 Introduction a marketing-logical system remains relevant andiresg

Modern business trends necessitate a flexible afigtailed study. Because of this, new challengestasis
adaptive approach to company management, whidfeis f@ire formed in the global system management, whieh a
key to its effective operation in a highly volatiend aimed at developing economic systems, optimizind an
uncertain environment. Global processes of digaipn improving the marketing and logistics system. The
and innovation in all areas of company activityjebhare ~multifunctionality of management decisions in the
characterized by the ability to ensure competitagsnin Marketing-logical system greatly complicates thecpss
world markets while maintaining their positions ancf information exchange between different systemd a
improving them in the future. However, as part ofeads to increased contradictions between the ptioiu
maintaining a competitive position, modern companieand organizational and economic systems. The résolu
conceptually need to expand the consumer segmeht 4 the presented contradictions can be carried yut
target audience by intensifying marketing and liggs adapting marketing and logistics systems basedhen t
processes through application of digital techn@egand implementation of digital technologies and innovas,
innovations that will ensure the execution of sz Which will be studied in more detail in this arécl
business goals and objectives. The conceptual ¢hsk  Ensuring the efficiency of a company's activities i
modern marketing is to analyze and consolidate tigday's highly competitive global markets is cheeezed
information received as a necessity for the effecti by the need to organize a marketing and logisfistesn in
functioning of companies in uncertain conditionakiig ~amenably with latest technology conditions and dsen
this aspect into account, the issue of optimizihg t Supporting strategic business goals and objectiVes.
management of business processes of modern corapaf§gmpany’s competitiveness is inextricably linkedhven
through the use of digital technologies and inniovatin  effective marketing-logistics system, which prowdie
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entire chain of production of goods and servicegehicles, markets and forms of organization initlckistry

(production-promotion-sales-service-logistics)

requires constant improvement based on digitahatioe
technologies. Taking into account the peculiaritéshe
intensity of the application of digital technologiend

andre clearly related to innovation. It should besddhat this

approach is specific and aimed at the specifics and
characteristics of the industry, and not all arfa®mpany
activity, which is essential and significant in neod

innovations, as well as the implementation of digit conditions and can only be considered for compainies

information flows in the concept of modern markgtand
logistics, there is an urgent need to study tlsgddor the

this industry, as well as for other forms and typds
activity, but it remains unclear The issue of deiaing

future improvement of approaches to management atfee specifics and characteristics of the evolutiends of
argumentation of key trends in the evolution of theompanies in economic activity segment has been

marketing and logistics system.

The relevance and necessity of the study is dubeto
fact that the intensity of the
digitalization and innovation processes in the ratng-
logistics system of companies requires argumemtatio
the features of their use, highlighting the relasicp and
development trends.

To achieve the goal of this study, it is inevitabde
conduct a detailed study and analysis of the featisrthe
application of a modern marketing and logisticsteays
argue the main role of digital technologies anairations,
followed by highlighting the relationship betwedremn,
ensuring the efficiency of companies. Because értsthie
efficiency of companies directly depends on theess of
strategy formation and is based on versatile afficand
trends in the modification of digital innovations the
marketing and logistics system, which requires itieta
and in-depth research.

1.1 Review of scientific literaturein thefield

of digitalization, innovation and marketing

in logistics
The intensity of global digitalization is expresssthe
implementation of digital technologies and innowas in
all sectors of the world economy. However, glokzlan
processes of integration into a single superiomeroc

implementation of

resolved, which requires a more detailed and irtkdep
study.

The interpretation of the introduction of innovatii -
technologies for the purpose of modifying managgmen
objects and ascertaining the economic, social,
environmental, scientific and technical effect are
considered in the scientific work of P. Adams [Zhis
approach is based on studying the influence ofnielclgy
and innovation on the object of company management,
which will allow taking into account these factamhen
forming the company's strategy, but the essenclgdal
technologies and innovation and their impact on the
marketing and logistics system of modern compasirst
disclosed, which requires improving this approacil a
more detailed study.

Features and changes in the original structuréhef t
production mechanism, the transition of its intérna
structure to a new state, with regard to products,
technology, means of production, professional
qualifications of the workforce, organization oBistics
and sales; changes that have both positive andivega
consequences, both economic and social of the
introduction of innovations and advanced techn@sgire
considered in the scientific research of S. ShjoTBis
approach is very interesting and relevant in modern
conditions, but this approach justifies the cladfion of

space are forcing the management of modern conpanie th€ features of new technologies and innovationthén
radically review and improve existing approaches tifternal processes of the company. Based on kg

organizing activities, which must necessarily bsdobon
digital technologies and innovations, since thesie ¢an
ensure the company’s efficiency and achieve yoategic
goals and business objectives. Considering theaetz of
modernizing the existing management mechanism

into account the tendency in the modification & ¢hobal
market and the need for business scaling to achieve
maximum results, the issue of the need to impleigital
technologies and innovations not only for intermat also
far external business processes of companies @ntiag

modern companies and introducing digital technasgi relevant, which remains unresolved and requirethéuar
and innovations into the business processes of tHeSearch.

marketing and logistics systems of companies,nitaias
necessary to search for basic scientific approaemnes
practical recommendations in this area to substnkey
trends and features of their development and sulestq
application in long-term planning development. idt
important to state that the basis this issue ao&sent the
hypotheses of scientists in the field of digitalteologies,
innovation and marketing and logistics systems.
Noteworthy is the scientific approach of H. Alzo{dj,

which argues for the conceptual need to improvstiexj
approaches to marketing and logistics of compariibis

Focusing on the features of the development and
integration of marketing and logistics into a udisystem,
as the basic practice of supply chains in marketthé
scientific study of Dadzi K. [4]. This approach aeg for
the key role and complementary elements of the etiud
and logistics system, which are determined by the
efficiency of companies in the main markets byding an
optimal supply chain. It should be noted that #pproach
will highlight the main theoretical aspects in the
cooperation of marketing and logistics of a company
modern conditions for organizing an effective syppl

approach argues that changes to introduce and awe £hain, however, the question of key tendency in the

types of consumer goods and services, new produatid

evolution of the marketing and logistics systemaurithe
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influence of digitalization and innovation remaiogen,
which requires detailed research. Focusing onabethat
in highly competitive global markets there is astonctive
relevance in the implementation of digital techigids and
innovations in the field of marketing and logistgystems
into the activities of companies, we should consithe
scientific work of Granstrand O. [5]. This studgfses on
an approach that states the process of practipitapion
of innovation and leads to the creation of produuid
technologies that are better in their propertiesu$ed on
economic benefits and additional income, and cotlezs
entire range of activities - from research and tigpraent
to the marketing and logistics system. This apgroac
more adapted to modern business realities, but does
reveal the specifics and features of the implentiemtaf
digital technologies and innovations in the margtand
logistics system, which requires more detailedasse

3. Tools for achieving and maintaining competitive
advantages.

It is important to note that the presented intéoact
creates new conditions and additional opportunifa@s
increasing the value of the product, service andffer for
the consumer, which increases the degree of his
satisfaction with the purchase and determinesgaidiness
to become a regular customer of the company. Eh& i
condition for achieving its competitiveness, insiag the
level and strengthening of competitive advantagethé
long term, as

well as bringing its strategic potential in linéwthe
conditions of the external environment. The quatihd
completeness of the modification of logistics and
marketing functions have a positive impact on the
company's competitiveness in the global market.

Noteworthy is the scientific approach of Dana L], [6 Marketing parsing determines and specificationamst

who argues that the final result of creative warklitained
from investing in science and new technologiesnem

destitution; Logistics tools ensure synchronization
turnover flow at the end of the forehanded periediess

forms of labor organization, service and managemertemand on the basis of exploration marketing. Sitee
including forms of control, accounting methods andarget audience characterizes each market, therefoe

planning the use of which is aimed at improvingrenoic
efficiency. A specific toolkit for entrepreneurstiviwhich

practical issues of ensuring competitiveness thioting
implementation of digital technologies and innovas

they use change as a chance to implement a newofypeshould be related to the specific market and timepzmy's

business or service. The presented concept coratizpet
the features of the use of new technologies arvations
in the performance of companies and their impacthen

ability to:
1. Resist the growing competitive pressure and
neutralize the negative effects of an aggressive

procedure for assessing impact factors and choosiagvironment.

alternative tools, but taking into account modemdency
in the global digitalization of all spheres of humiife.

However, the question of the features and speciics
digitalization, innovation in marketing and logcsi
remains unresolved, which requires a more detatiadly .

Conceptualizing the above, it should be noted that
modern scientific literature there is no singlermpph and
view on determining the features of the use oftdigi
technologies in the marketing and logistics systeim
companies, and there is also no justification fierrole of

2. Return to the initial positive state and mamtieir
organizational integrity while showing the flexibyjl of the
organizational and managerial structure.

3. To form a holistically dynamic equilibrium syste
that independently organizes the effective achi@rgrof
organizational goals and determines the guideliioes
strategic development [7].

Modern business conditions are characterized by the
fact that the specific interaction of marketing dogistics

digital technologies innovations that generate mmdebusiness stages in a company represents a wide odng

trends, which in turn confirms the relevance ancessity
of this research.

1.2 Marketing and logistics: features
of interaction and impact on
the competitiveness of modern companies

activities that depend on suppliers of raw materehd
their delivery to the end consumer, which providesds
or services in accordance with current needs. tiogiss
the final element of efficiency, contrary to théat®nship
between the marketing and logistics systems. It
important to note that this allows us to talk abroarketing

is

The digitalization of global business is based loa t l09istics, as well how to state the logistics aspet

introduction of innovation and causes

increase@ssessing the competitiveness of companies. When

competition, the formation and implementation of &liScussing the interdependence of marketing arietios,

logistics-marketing system and interactions, whisha
factor in increasing the efficiency of companiegisTis
characteristic in that this interaction is the daling:

it is conceptually necessary to emphasize thetfeattthe
presented relationship between flow and markente
management concepts underlies marketing logisties -

1. Interrelated management concepts (logistics afyStém of planning (marketing) and organization

marketing as a streaming market construct).

(logistics) of presenting a product or servicehaftequired

2. Logistics is the basis for the application of &uantity and quality according to the level of demhand

marketing is the basis for developing, a logisttrategy
and optimizing the logistics system.

time-price indicator. Marketing logistics ensurelse t
organization of marketing and the implementation of
logistics according to supply and demand. To a&hiev
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consistency and proportionality between supply arelong to different areas; logistics and marketiraye
demand, it is necessary not only to ensure the memeof common areas.
commodity, communication and financial flows, bigca According to many researchers, it is advisable to
to predict demand and improve relationships betweeaonsider logistics and marketing as independeenseis,
companies and their counterparties. From the petispe activities that have both common and specific afeas
of marketing logistics, the consumer ensuresach of them [9]. Based on this, the author ofdtiile,
competitiveness. The consumer's perception of thech based on an in-depth critical analysis of scientifisearch
determines its competitiveness to the extent ajustiess and scientific generalization, argued that modern
and satisfaction of needs according to the gradatitheir marketing and logistics closely complement eacleroitn
significance. Focus on the consumer underlies theeeting consumer needs at reasonable costs. Tharpri
justification and implementation of the company'sunctions are marketing, which answers the questidmat
competitive advantages, which are determined by tl& needed?”; logistics functions are secondargngwers
introduction of digital technologies and innovasdn the the question "how to do it?".
activities of companies. It encourages the creatibn Marketing and logistics are equal parts of the
customer value, attractiveness and usefulness [8pmpany’s unified sales system for its productshtuld
Character of logistics in operation becoming ammtion. be noted that with the immediate implementationaof
of a customer-oriented system is great. Since eaoharketing and logistics system, not only salescigfficy
company, based on the main characteristics, paeasnetincreases, but also the functioning of the comparthe
and interests of its target audience, emphasigesigision ambush of the use of digital technologies and iations,
and vision for assessing competitiveness, its aehients that designate the relevance of this research.
are impossible without digital technologies and Noting the considered scientific approaches irfitid
innovations. of modification of marketing, logistics and implent&tion
The relationship between logistics and marketing aff digital technologies and innovations, the autbbthe
modern companies is a complex and debatable issagticle structures the key interactions of marlgtand
However, given this, it should be noted that thare logistics companies to ensure competitive advawstage
different points of view: logistics is part of mating; the global market, which are presented in Figure 1.
marketing is part of the logistics; logistics andrketing

Product The need for a product / service on the part of Product
the consumer
Place and distribution Place
Marketing
Price "4R" Buyer, Consumer
Logistics
Promotion nIp" Quantity
Studying consumer
behavior Expenses
Quality
P— — "
Time
Satisfaction of requests and needs of consumers

—— T

Figure 1 Key interactions between marketing andsliics companies for provision of competitivenebsaatages in the global
market

Conceptualizing the presented, it should be ndtat t service [10]. It is important to understand that sfrength
marketing and logistics are important sources,estheir of the influence of logistics on the company's
effective operation directly affects the qualityoofstomer competitiveness largely depends on how efficieathy
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competently logistics interacts with the company'separate the spheres of interests of business Argasng
marketing activities. It is also worth noting thdie the presented specific interactions of marketingl an
marketing and logistics concept is not universaldoy logistics and their impact on the competitivendsaadern
company and can be diverse, which is determinethédy companies, it is important to state that leadersind
specifics and type of activity of the company.dtuires competitive positions in the global market todag ar
changes and improvement through the implementation acquired by those who are competent in the field of
digital technologies and innovations based on igld bf logistics and marketing, own your methods, effesjiv
activity of each company and its strategic goalsl arintegrate and apply them in practice in the procafss
business objectives. Due to the presence of strongmpany management. However, given the trendsen th
competition in the global market, which forces camips modification of digitalization and changes in inatien,

to revise existing approaches to organizing a@ivit digital technologies are necessary to optimizebtness
repeatedly, modern companies must maximize theotiseprocesses of companies and increase the efficieficy
the full marketing and logistics concept. Nevertss| marketing and logistics. The evolution of the dibit
world practice says that in the near future thirapch will  economy and globalization lead to a radical revisid
become more widespread. This conclusion is alsxisting methods and approaches to modern business
supported by the fact that modern business isddwexist management, which requires a more detailed study an
in conditions of uncertainty and a constantly cliagg study of the specifics of digital business transfation,
economy, which means that companies are constanijich will highlight the main aspects and its ratethe
looking for new solutions and ways to strengthen ammarketing and logistics system.

consolidate their positions in the market, whicte ar

possible with the help of modern digital technoksgand 2 M ethodology

innovations. Based on the above, we can conclude th  peer review process

logistics and ~marketing activities are capable of g jmplement the research and determine the feature
complementarity. At the same time, being implement&, the development of digitalization, innovationdatheir
synchronously within the framework of the market@gl  jmpjementation in the marketing and logistics systeof
logistics concept, they establish an effective Bwiuto o mpanies, various sets of methods and tools weed. u
business problems related to organizing compaayesty  The need for this study is determined by the inificy of
and achieving business goals. Appliance of margetols  y3nagement companies in the global market, whieh ar
in logistics system management operations create Mcharacterized by high costs of organizing actisitend
significant and favorable ground for the developtmen minimal profitability. All this is because the glalb
financial stability and economic activity of comp2® jgitalization of the global economy is charactediby the
Thus, it is impossible for companies that develofy o growth of new technologies and management apprsache
marketing or only logistics to achieve a leadingipon in  that are based on innovation and require theiricgpn
thg modern world market. The growth of profitagilénd ;, the marketing and logistics system of comparies.
efficiency leads to a constant search for mechasismsed 5:hieve this goal and confirm its relevance, thia@uof
on innovative digital technologies and their camstive 6 article conducted a critical analysis of thettiees of
|nfu3|on_ into the business of companies. .Basedhez_w tine development of approaches and methods inefuedf
above, it should be noted that marketing is “plaghi  ggjtalization and innovation and their implemeiuatin
implementation”, “control” over the physical flowsf 5 rketing and logistics, and also expressed ariapin,
materials and finished products, from points ofiNto  pased on structural and logical resolution, the Asyects
points of destination, in order to satisfy consumeeds. o the use of new technologies, such as internainkess
Ensuring the efficiency and competitiveness of cani@s  rocesses of companies, as well as external ones wh
is possible only based on meeting the needs obmess.  jnteracting with counterparties. Based on a ciitica
Marketing allows you to track and determine the aed yesojytion of scientific research, it is shown tihetre is no
that has arisen and answers the questions: whdmp_jr(s single approach to organizing an effective markgtind
needed, where, when, in what quantity and whatityual |ogistics system and identifying key developmeends in
Logistics - provides the physical promotion of thgnhe context of digitalization and innovation, which
demanded commodity mass to the consumer [11]. confirms the relevance and necessity of this rebear
Logistics integration allows the delivery of theuéed  gaseq on structuring and scientific generalizatikey
product or service to the right place and time &timal  5550aches to organizing the marketing and logistic
cost. Marketing is aimed at market research, a9l  system were conceptualized, which made it possible
psychological impact on the buyer and other faCtorﬁientify their key interactions to ensure the cotitppe

Logistics, in the_first place, is aimed at creatieghnically _advantages of modern companies in the global manket
and technologically related systems for transpgrtin,rrent conditions.

materials through commaodity distribution chainswad| Structuring and scientific generalization made it

as systems for monitoring their passage. Basetieonnair) possible to justify the need to use digital techgi@s and

results, it should be noted that marketing andsl®ts  jnnovations to ensure business efficiency. An sislpf
communications interweave, which makes it diffictdt (he features of trends in the digital transfornatiof
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modern business made it possible to argue for leds service using digital technologies and innovatidwst so

in development based on a statement of the maitaldig long ago, the introduction of social networks ire th
technologies and innovations being introduced ih abusiness sphere could be called a revolution rbuicdern
sectors of the world economy. This led to the idieation  conditions this is not enough and many companiesl ne
of the main directions and most promising niches ohodern technologies to improve management methuatls a
digitalization of the world economy. Attention igcused brand promotion. With the revolutionary transitifsom

on digital technologies and innovations, which aranalog to digital business strategies, companegaining
reflected in the marketing and logistics systemsoflern significant competitive advantages.

companies. Main excellence and flaws of application However, decisive action is needed, and some of the
digitalization, innovations in the marketing-logist new processes are launched quickly and efficiemnthile
system of modern business are highlighted. Thexadeti others can lead to long-term transformations, avehe
hypotheses of the features of interaction betwden tprovoke deterioration in short distances. A rationa
marketing system and logic have been formed, akasel approach to digital transformation and the intraaurcof
scientific and practical recommendations for theffective tools will help to digitalize the compamand
implementation of digitalization and innovation the expand its opportunities in the global market.

marketing and logistics system of companies, which Digital transformation on a global scale is expagdit
represent a detailed description of modern trendsdan an intense pace and is characterized by the dewelapof

be used in practice in the formation of a companys new phase with the active use of innovationficei

marketing and logistics system. intelligence, machine learning, remote seating,inenl
assistants and consultants, and many other tools.
3 Result and discussion Digitalization and innovations in the marketing and

Modern market conditions are conditioned by a dlobdogistics system are interconnected and ensure the
digital  transformation, which consists in theoptimization of business stages and increase their
implementation of methods for the inculcation ofiil ~efficiency for the company as a whole. Based os, thin
technologies and innovations in the business pmef the basis of scientific generallzatlon and Crltmlyﬂs of
companies. Digitalization is used to change andravg ~Scientific approaches [12-13], the author subsiéegithe
business operations, making it scalable, efficiemt more conceptual impact of digitalization, innovation on
profitable. marketing and logistics of modern companies, whgh

It is important to state that the transformatiogitdi of ~shown in Figure 2.
business is aimed at improving the quality of comp

Theimpact of digitalization, innovation on marketing and logistics of modern companies

A V4

a Intensity of development of interaction between suppliersand customers; )
Order portfolio management using online tools;
Development of artificial intelligenceand itsinculcation in the business processesof companies;
Use of cloud technologies;
Flexible management, analytical data and for ecasts;

» Innovationsin e-marketing strategy and supply chain management;
\_ ° Automation of business processes with the help of digital technologies and innovations. Y,

. S -
Marketing i M, L ogistics
:.0:.’ .:;.“

( E-commer ce; \ Electronic Data | nter change (EDI); \
Internet platfor ms and aggregators; Satellite technologies (GPS);
Inter net advertising and SEO- search engine Automated inventory and  warehouse
optimization of company websites; management systems (WM S);
SMM, SERM - web promotion and brand 3D printing;
reputation management in social networks Organization of deliveries by drones;
and the Inter net; Unmanned ddliveries;
Big Data, Blockchain, and marketing Blockchain;

\analytics j \Big Data and logistics activity analytics; j

Figure 2 Conceptual impact of digitalization, inmdons on marketing and logistics of modern compsni
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It is important to state that, in contrast to thefficiency of business processes; 6) High-qualignping
identification of features of the development anaf production, logistics and service.
integration of the marketing-logistics system itite basic It is important to note that the intensity of the
practice of supply chains in basic markets in gifien application of digitalization, innovation and their
research [4], in Figure 2 states that the key taBk implementation in the marketing and logistics systef
digitalization and innovation of modern businesstds current companies hinge from economic evolutioraof
simplify the management process and increase psurticular country and company, the general patitthe
efficiency by optimizing costs, business procesaed state and the strategy of the company and the ighodréd
automation. market as a whole. Arguing the technologies and

It should be noted that the accentuated influerfce mnovations classified by the author of the stutheir
digitalization and innovation on the marketing éogistics implementation in the marketing and logistics sysief
system of modern companies should be considemdia modern companies has a significant potential for
detail in terms of digital technologies and inndwas, increasing productivity and, ultimately, raising eth
which are conceptualized by the author of the shaed standard of living.

on an in-depth structural and logical analysisairstific Despite the fact that the impact of new technolegied
works and approaches [13-14], which allowed toaitpe  “general purpose” innovations, such as artificial
key ones. intelligence, block chain, Big Data, on producipniias not

The classification of key digital technologies and/et fully manifested itself in the global spacemaious
innovations in the field of marketing, logisticshetr literary sources demonstrate a positive correldietween
features and characteristics are presented in Table the introduction of established digital tools antk t

Focusing on the influence of digitalization andperformance of companies [15]. Based on the predeiit
innovation on the marketing and logistics of modershould be stated that the implementation of digital
companies, conceptualized by the author of theystiid technologies and innovations in the marketing-lacgs
should be noted that the global modification ofitdly system of current companies ensures the intentsificaf
technologies and their application in marketing andvolution processes and the emergence of new fands
logistics processes largely ensures autonomy, spemedls for organizing business processes by autogati
accelerates their implementation and reduces teeafo optimizing and improving them in terms of qualisgrvice
infrastructure and operational components. Findrasid and maintenance.
analytical planning, inventory and supply chain Digital technologies and innovations in marketing
management, simplifies the process of managing tldetermine the development and implementation of
company as a whole. It is important to state tagreatest renewed forms of web promotion using innovative
effect comes from an integrated approach to thehannels that can increase the reach of the taugi¢nce,
implementation of digitalization and innovation &l increase brand awareness on the Internet andisamlf
business processes of the company from all sidegg all increase sales. As for the logistics part of theganies
relevant digital tools, means and channels. Thegmted activities, the cost of production directly depers it,
digital modification affects all sectors and nictafsthe which occupies a share of about 20 to 60%. To eduar
global economy, including the marketing and logsti increase the competitiveness of the company, youldh
systems of current companies. constantly work on improving the logistics companen

It should be noted that the digital transformatmfn The modern global market requires the full provisidthe
modern business is a complex and lengthy proceds tlkonsumer with logistics services and often logsstis
requires the involvement of specialists, time dndrfcial transformed into a completely new model, where Bupp
costs. The argumentation of key business goalsrithde chains are based on digital technologies and irtiang
influence of innovations is highlighted in a sci@atstudy The implementation of digital technologies and
[12], where it is considered that the key drivefs oinnovations ensures the achievement of a number of
marketing are innovations and information technigleg strategic business goals: 1) Reducing equipmenhtime
and information flows, but the issue of their cost@nsive and increasing production volumes; 2) Acceleratain
influence on the marketing and logistics systems groduction design processes and delivery of predodhe
companies, taking into account modern trends, & noonsumer; 3) Reducing the cost of field testingtlgh the
addressed, which requires in-depth analysis antroduction of digital twins and visual modelingots;
conceptualization of the main aspects. Based @) thi 4) Increasing the level of transparency of operatiand
should be stated that digitalization and innovation reducing costs throughout the supply chain manageme
business ensure the achievement of many strategigcle; 5) Reduction of energy losses during teabgiokl
business goals of modern companies: 1) Optimizadfon operations. It should be noted that in the modenditions
company costs; 2) Stay ahead of competitors hyf the functioning of companies, the most popular
introducing new technologies and improving the typaf technologies and innovations are wireless
service and products; 3) Leadership positions & tlcommunications, artificial  intelligence, including
company and formation of the company’s brand imagepmputer vision, speech technologies, decision @tipp
4) New opportunities for consumers; 5) Improving th
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systems, and distributed registry systems, virtoal
augmented reality solutions.

Table 1Classification of key digital technologies and imations in marketing and logistics of modern conigsn

TECHNOLOGIES
AND INNOVATIONS

CHARACTERISTICS OF THE IMPLEMENTATION OF INNOVATION
TECHNOLOGIES

MARKETING

ELECTRONIC
COMMERCE

The branch of the digital economy with financiadacommercial transactions that are

carried out using computer networks, and the pmEEsassociated with su

transactions.These technologies have found theilicaion in the following industries:

electronic information exchange (Electronic Datgetohange, EDI), electronic moveme

n
of capital (Electronic Funds Transfer, EFT), elesic commerce (English e-trade),
electronic money (e-cash), electronic marketingngeketing), electronic banking (e

banking), electronic insurance service-insurance

ch

SEARCH ENGINE

A set of actions to raise the position of the conyfsmwebsite in the results of search engi
for certain user requests, in order to increaseorét traffic (for information resources

nes

MARKETING (SMM)

solving other business problems of companies inermodonditions

OPTIMIZATION potential customers (for commercial resources) smosequent monetization (revenue
generation) of this traffi
ARTIFICIAL Technologies that improve marketing strategies nogtase conversions based on business
INTELLIGENCE acceleration, personalization, machine learningams$umer insight
SOCIAL MEDIA A set of measures to use social media as charorgisdmoting companies or a brand 4

nd

ADVERTISING (PPC)

An advertising model used in thijmarketing in which an advertiser places adaebsites
and pays their owners for a user clicking on aqaldzanner (text or imag

CONTENT
MARKETING

A set of marketing techniques based on the creatieh/ or distribution of informatio
useful to the consumer in order to gain trust aftih@ potential customers through t
implementation of digital technologies: websitdsats, and blogs, video and audio tc

document transactions and send cargo to a comgdagistics systen

SEARCH ENGINE | An approach to organizing a company's strategy shapes and influences the puhlic
REPUTATION perception of the company, individuals, or othemstloe Internet, which helps shapg a
MANAGEMENT positive public opinion about the business, itdpiais, and services.
(SERM!
New opportunities for advertisers. Ensuring thetgmtion and privacy of consumer data,
BLOCKCHAIN the anonymity and independence of transactionsladol@i to individual users, gives
consumers more control over how, when and with witb@y deal. These technologies
allow you to ensure a continuous marketing proce#is your target audienc
A variety of large volumes of data that are stavaddigital media. These include general
BIG DATA market statistics and personal data of users:nmtion about transactions and payments,
purchases, movements and preferences of the aex
LOGISTICS
Additive manufacturing expands the manufacturingcpss, shortens supply chains |by
3D-PRINTING printing products to order and reducing stocks iofslied products. Delivery of raw
materials by 3D printinlogistics companies at delivery points insteadrihed product
INTERNET OE An approach to transferring data between physisjglats (“things”) that are equipped with
built-in mechanisms and technologies for interagctiith each other. It is assumed that the
THINGS, (10T) . : 4 A . o
company of such networks is able to rebuild praeg$s minimize humg participation
CLOUD Providing high-speed network access, expandingigdiygsources, infrastructure scale and
TECHNOLOGIES efficient supply chain manageme
Optimization of internal processes, eliminateshttiman factor and errors, speeds up work
ARTIFICIAL ! ; : : .
INTELLIGENCE yvlth a partner, helps to' qwc_kly get a comprehaensinalysis and recommendations ffor
improving the company's logistics proces
ROBOTIC PROCESS| Business process automation technology based @aphwrical software of robots (bots) pr
AUTOMATION artificial intelligence workers. A distinctive amdain feature of RPA robots is the ability[to
(RPA) use the user interface to collect data and coapplications withot human interventior
AUGMENTED Technologies that provide a direct or indirect ementation of the real world through
REALITY elements of computer reality percept
BLOCKCHAIN Technologies that allow shared access through ther&m network to securely verify
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The use of unmanned technologies in e-commerce4s Conclusions

also relevant - this is not just a tribute to fashibut a Digital transformation of business on a global sdal
necessary condition for survival in a highly conipet  due to the need to modify approaches and management
market. In addition, the e-commerce and logistiesk& methods. The study is based on the substantiatimermls
today is faced with a large shortage of personmkich jn the modification of digitalization, innovation
strengthens the role of these technologies [16]. marketing and logistics of companies that ensure

Also important is the introduction of robots andpperational efficiency. The processes of global
unmanned technologies, which relate not only to thgigitalization of all sectors of the world econoraye
process of delivering goods and services, but @sthe  caused by the variability of the external environimand
entire logistics chain, which includes sorting anghe use of digital technologies and innovationsjctvh
warehousing. Dark stores, which are small warehouggtimize operation and their maximum automation. An
stores that are inaccessible to ordinary customgr®re jmportant element of the study is a systems appréac
used by market participants to quickly completeecsd sybstantiate the operation of digitalization anbiration
within the city to organize fast and high-qualibgistics,  of the marketing and logistics system, which repnésall
have taken active distribution. Arguing the presdnin  stages of the company’s functioning.
this study, it should be noted that the intensify o The results obtained made it possible to achieveeh
digitalization processes, innovations in marketiaigd goal in terms of substantiating the features iitaligation,
logistics of modern companies in many cases dependsinnovations in marketing and logistics of modern
many factors that can stop these processes, namely:  companies based on the use of analysis. The kegtiiti

1) Lack of necessary infrastructure. First, thegany  approaches and foundations for the development of
needs to deal with internal issues and develop tReoretical aspects of the application of digiahnologies
fundamentally new approach to conducting markeding and innovations into the practical activities ofrgmnies
|OgiStiCS activities. Infrastructure is the foundat for are h|gh||ghted Based on critical ana|ysis anergific
digital technology and innovation, and without itgeneralization, the need to increase attention h® t

digitalization is difficult to achieve. processes of intensity of modification of digital
2) Lack of the necessary budget. Digitization ivesl  technologies and innovations in all spheres of hulifa
an  impressive  financial investment.  Beforgs argued. This led to the conceptualization of teyories
implementation, the company should analyze itsitfel  and justification for the lack of approaches andhoes for
capabilities and assess all possible risks. applying digital technologies and innovations ine th

3) Lack of competencies. The company's staff mawarketing-logistics system, which confirmed thevahce
have a low level of digital maturity, which is aftehe and need for detailed research. A critical analysis
reason for rejection of change. existing approaches to organizing the activities of

4) Internal objections. Changes in the traditiovay of companies based on the evolution of digital tecbgieks
working of the staff are often perceived negativelyand innovations allowed us to confirm that existing
eSpeCially if the question arises of the need toeimse the approaches and methods do not Correspond to thigesea
level of knOWledge, skills and abilities. Demontitrg the of business functioning and are targeted and non-
benefits of digital technologies for staff and leag from  specialized, depending on the type of the compBaged
successful cases of other organizations. This melp  on this, the author highlights the conceptual refeship of
minimize the backlash. the marketing and logistics system and the featniéise

5) The risk of reducing the number of jobs. Withapplication of digital technologies and innovatiowsich
digitalization, the risk of unemployment is growing provide a competitive attitude in global market atidw
because many professions are becoming irrelevantau scaling the business, increasing sales and braarkagss.
automation and robotization of processes. The key interactions between marketing and logistic

6) Information security risks. It is necessary Wk  of companies to ensure competitive advantages én th
about digital security and take measures agairssipe global market are identified. This made it possite
hacker attacks and theft of digital data [17-184s&d on formulate the theoretical prerequisites for cremtia
the foregoing, it should be noted that global syblains  company strategy in such a way that it is systeanid
are under constant improvement based on the wiigitsfl  inseparable from marketing and logistics. The irtguur
technologies and innovations.  Innovative  an@spects and features of the modification of digital
technological development in marketing, logistiasda technologies in the global economy are argued,cbese
transport companies is no longer just a goal, but \ghich the main strategic business goals are idedfithe
necessary condition for survival in the global cetitive  achievement of which is possible by the use oftaligi
market. Modern business is at the beginning of @ neechnologies and innovations in the company's ntiake
|OgiStiCS modification, which is associated witheth and |Ogistics System_ The main directions of dqmeignt
intensification of digitalization and innovativeqeesses in  of digital technologies and innovations and theipact on
all areas of company activity, and in the nearritua the business processes of modern companies are
significant part of companies’ business processésbe/  sypstantiated. Based on the results obtained bgutir,
automated and robotic. the conceptual impact of digitalization and inndsaton
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the marketing and logistics system of modern congsas  [8] MOLDABEKOVA, A.: Digital technologies for
considered. Based on this, the author classifigdigital improving logistics performance of countries,
technologies and innovations in the marketing-lggsof Transport and Telecommunication Journ®ol. 22,
current companies, describes in detail the mostlpop No. 2, pp. 208-216, 2021.

technologies and innovations depending on the figld https://doi.org/10.2478/ttj-2021-0016

application. It is shown that the modification afithl [9] KIZIM, A.: Specifics of choosing the modern
technologies in the world and their application in communication technologies in Marketing and
marketing and logistics processes ensure autonspegd Logistics Based on innovative approachBdgemas
up their execution, reduce the cost of infrastmectand Contemporaneos: Educacion, Politicay Valores
operational components, financial and analyticahping, Vol. 7, No. 1, pp. 1-19, 2019.

inventory and supply chain management, and alspléym [10] BARDAKCI, H.: Benefits of digitalization in
the process of managing the company as a whole. The international logistics sectdnternational Journal of
results of the study and the developed scientifid a Social Science and Economic Reseak¢tl. 5, No.

practical recommendations were applied in the féiona
of the company's strategy and further planningsofang-
term modification, taking into account the introtion of
digital technologies and innovations into the mérie

6, pp. 1476-1489, 2020.
https://doi.org/10.46609/IJSSER.2020.v05i06.009
PARFENOV, A.: Transformation of distribution
logistics management in the digitalization of the

logistics system. economyJournal of Open Innovation: Technology,
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