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Abstract: This study investigates the factors influencingak competitiveness in border trade by focusingTbai
entrepreneurs engaged in trade with Cambodia.stady employs structural equation Modeling (SEMgxamine the
relationships between consumer culture and lifesfgreign environmental factors, and export coitipehess. The data
were collected from200 establishments across various industries, primarithe food, beverage, and tobacco sectors.
The results indicate that the foreign environmexttdr significantly influences export competitivesaef = 0.613,
p <0.001), while consumer culture and lifestyle play a calicdle in shaping foreign environment perceptifhs 0.77,

p <0.001). However, consumer culture and lifestyle do not diyeaffect export competitiveness, highlightingath
entrepreneurs prioritize market expansion withdtdriag product offerings to accommodate local grefices. This
study confirms that Thai products are well-receiire@€ambodia because of their established reputainm consumer
trust. Additionally, border trade presents oppdttes for Thai businesses to capitalize on infractire development
and economic growth in neighboring countries. THewtings support the theory of planned behavioelmphasizing
the importance of market analysis, motivationatdes; and operational preparedness in trade deeisaking. From a
practical standpoint, this study offers key poliegommendations, including entrepreneurial knowdedgvelopment,
cross-border collaboration through special econaites (SEZs), customs system enhancement, araditiption of
electronic platforms to streamline trade proces3éese measures aim to improve trade efficiency eswhomic
cooperation between Thailand and Cambodia.

1 Introduction increasingly relies on importing consumer goodsisTh
Border and transit trades are forms of internation€liance stems from Cambodia’s demand for goods and
trade involving the movement of goods over landtigh ~ Services, exceeding the capacity of its domestidyxtion
border provinces via three main types of bordessirgs: sector. Furthermore, the quality of domesticallydurced
permanent, temporary, and relaxed. Thailand shigses 90ods and services remains below internationatistais.
borders with four neighboring countries. In thetfiseven Cambodia imports large quantities of goods fromn@hi
months of 2024, Thailand recorded a border trageissy  Thailand, and Vietnam. Thai products, especialljyda
with the highest value of trade occurring betwebailand ~ consumer goods, are particularly popular in Cameodi
and Malaysia, followed by Lao PDR, Myanmar, and)ec_ause of the similar lifestyles and cultureshef two
Cambodia, respectively [1]. Cambodia is an intémgst nhations. _ _ _
neighboring country that warrants further study tias However, the Thailand-Cambodia border trade still
value of border trade between Thailand and Cambodiaces several limitations, resulting in most consugoods
continues to increase steadily. Cambodia also seagea sold in the Cambodian market being products froty on
connection point for cross-border transportatimtﬂing Iarge operators. This is due to several factorst,EBMEs
the distribution of goods by land to Vietnam, amy lack promotion and support to access policies dwed t
experiencing consistent economic growth and relyioge  Various benefits provided by government agencies. F
on imports than exports [2]. Cambodia has garnerdgternational businesses to succeed, entrepreneguge
international attention for trade and investmehe Rsian  support through appropriate government policies][4-
Development Bank assessed Cambodia’s econonik€cond, limitations in land transport networks Judng
situation and found that its economy is expectezkfmand  both rail and road transport, resultin delaysimtransport
steadily. The Gross Domestic Product (GDP) grevs.8y ©f goods and damage during transit. Thereforeciefitly
percent in 2024 and is projected to grow by up ® 6Managing logistics is crucial for enhancing theepéial of
percent in 2025 [3]. Trade and investment from mar#iternational trade and investment [5-6]. Thirdjasdling
countries have provided the Cambodian populatich wi€ntrepreneurial  capabilities,  conducting  business
jobs and steadily increased the average incomegmita internationally requires entrepreneurs to studysaarer
each year. As Cambodia’s economy grows, the countfjfferences, develop products aligned with consumeeds
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in foreign markets [7-8], identify opportunitiesésxpand Thai law prohibits foreign customs officers from nkimg
markets, and manage risks arising from changes @ Thai customs checkpoints. Additionally, customs
consumer behavior or government policies [9]. checkpoint opening and closing times vary between

Despite growing literature on regional trade andESM countries; local officers often lack the necessary
challenges, there remains a lack of empirical rebea knowledge and understanding of procedures; related
focusing specifically on the competitive capal8ktiof documents are not standardized in a universal kgeu
border trade entrepreneurs operating between Tithdlad  and transportation channels differ across countresthe
Cambodia. While several studies discuss macroedenoriThai-Cambodian border trade route, which uses road
factors and trade statistics, few provide a dedailgalysis transport in the eastern region of Thailand to eanro
of the on-ground capabilities, knowledge gaps,igital Phnom Penh, the highway connecting the cities afl@hd
readiness of entrepreneurs in these border areasd Cambodia has different numbers of traffic laareba
Furthermore, existing research tends to overloak tHimited number of cargo release checkpoints. Téesl$ to
impact of cross-border knowledge-sharing mechanisnsongestion on the route and at the cargo release
and innovation diffusion at the micro-enterprisesleThe checkpoints (Thailand-Cambodia land checkpoints).
evolving economic relationship between the two ¢oes  Additionally, the quality of road surfaces in Cardizo
also demands updated models to analyze how bordaemtributes to damage of goods during transportatio
entrepreneurs adapt to changes in infrastructnesport These issues are among the factors that resulted in
policies, and consumer preferences. Cambodia’s logistics costs in 2022 reaching 26 grarof

This study aims to identify the key factors affagtthe the GDP [11]. While Thailand’s logistics costs @
development of competitiveness among Thailandpercent of the GDP [12], they are significantly &avthan
Cambodia border trade entrepreneurs, includingigmy that of Cambodia. However, Thailand and Cambodia ar
in-depth data on entrepreneurs’ opinions regardiveg both committed to developing more efficient borttade
current border and cross-border trade situatiortee Troutes. As part of this effort, they revived thelway
findings serve as guidelines for government agenitie service, which had been suspended for 49 years, by
policy developmentto promote entrepreneurs andmren upgrading the Ban Klong Luek border station in Tdrad
international infrastructure for entering the bortlade and the Poipet station in Cambodia. Additionallye t

business in the next phase. efficiency of road surfaces has been improved ¢twige a
better alternative for transporting goods, helping

2 Literaturereview entrepreneurs reduce logistics costs. This allows

2.1 Thailand's border trade businesses to offer competitive product prices hie t

Thailand has a geographical advantage as the agntef-@mbodian market.

the ASEAN region, enabling connections to neighigpri
countries with adjacent borders. It also servea amde 2-2 Conceptual framework and hypotheses

gateway for China and India, representing nearlf ¢fa development
the world’s population. This strategic position ggets 2.21  Therole of the theory of planned behavior
Thailand with significant trade opportunities. Iddition, (TPB) in under standing export entrepreneurs

establishing the Greater Mekong Sub-Region Cooiparat ~ This study develops a framework using the theory of
Group, comprising Thailand, Myanmar, Lao PDRplanned behavior (TPB) to study consumer attitudes,
Vietnam, Cambodia, and China, contributes to deametp behaviors, and social norms that influence purcigasi
trade, investment, transportation, and other anedsr a decisions for everyday consumer goods. The TPB is
unified agreement. A key focus is to facilitate thevaluable for predicting and explaining intentionsda
movement of goods and people across internatiore¢havioral expressions, contributing to a deeper
borders through initiatives such as: 1) single-stopnderstanding of human needs [13-14]. As a part of
inspection and comprehensive product inspectiols; gociety, businesses must understand human behavior
integrating related systems of member countriesh s meet consumers’ daily needs. By doing so, busisesze
customs, immigration, product safety, and standardggirvive, steadily grow, and achieve sustainable
inspection systems, to streamline procedures; 8pvelopment. Social changes directly influence riess
exchanging traffic rights to allow vehicles from miger operations. Culture, which is transmitted from sneiety
countries to enter and deliver goods within theirders; to another both materially and mentally, plays acia

4) facilitate cross-border transportation of go@ansit) role. Social and cultural factors significantlylirénce the

by conducting inspections only when necessary iguccess or failure of business operations, and exén
accordance with the single-stop inspection primcigohd  direct and indirect effects [15-17]. In additionstady by
refrain from collecting taxes on goods in tranaitd 5) Falahat, Soto-Acosta, and Ramayah [4] found that th
facilitating individuals’ cross-border movement.wever, organizational culture of entrepreneurs is poditive
the current implementation of cross-border trartspofissociated with creating competitive advantages and
agreements remains slow due to legal constrairttsrwi improving business performance at the internatitevall.
member states and other limitations [10]. For eXamp Consequently, exporters must quickly adapt to chariy
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international markets, including variations in $ifgle and
culture, to build competitive capabilities and ask@ a
competitive edge in global markets. Finally, theibhass
environment is another critical factor that inflees the
success or failure of business operations, with kirect
and indirect effects.

market, finance, management, and attitudes; and 4)
infrastructure, including physical, scientific, lewlogical,
educational, health, and environmental aspectsselhe
efforts help exporters plan their strategies méfexavely,
leading to sustainable competitiveness in foreigmkats
[23]. According to Forte and Carvalho [20], facttirat can

According to Wheelen and Hunger [15] and Thompsobe measured in economic/financial terms, such ks sa

and Strickland [16], the environment influencinginess
operations comprises the following factors. 1) 8band
Cultural Factors: Business is inherently a parsafiety
and social changes directly influence businessatjpes.
Culture, which is cultivated and transmitted matiyiand
mentally from one society to another, plays a auaile.
2) Technological Factors: Technological advance s

volume, sales growth, and return on investmentgath
those that cannot be measured in economic/finaecrak,
such as competitive pressure, creating awarenegs an
image abroad, and customer satisfaction, influexgert
performance from both economic and strategic
management perspectives. Operating in a globalized
environment has pressured entrepreneurs to loo&ndey

essential drivers of new processes and innovatiortbe domestic market and seek new opportunitiesléNhi

enabling effective decision-making and problem isgv
3) Economic Factors: Economic conditions direcffget

trade competition is no longer confined by bordexports
offer organizations a pathway for sustainable ghowt

consumers’ purchasing power and consumption behaviespecially when the domestic economy is sluggish or

thereby influencing business performance. 4) Ralitind
Legal Factors: Changes in political and legal estwinents
affect strategic decision-making, guiding businesse
plan effectively and achieve their objectives.
International  Factors: Advancements in

declining, or when domestic market demand is lichite
Furthermore, the ease of moving goods and serairess
borders is an environmental factor that signifitant

5)mpacts export performance. Policy options that the
globagjovernment can use to stimulate exports and enhance

communication and transportation allow entrepremi¢éur Thailand’s international trade competitivenessartcal
expand beyond their domestic markets, facilitatinf1-22].

investments and connections across multiple castri

This aligns with the findings of Ipek and Tanyd8], who

In addition, the research findings of Hanifzadeh,
Talebi, and Sajadi [17] identified three key chaeaistics

emphasized that the social and cultural environnrent of the business environment that have the higinesadt

foreign markets is a critical factor that exporteasainot
overlook, as it significantly impacts the costsopkrating
international businesses. Therefore, entreprenewrst
leverage their resources and capabilities to cradted
value in their products and services, while adlgetm
social norms. Establishing export strategies bagetiese
principles enables businesses to succeed in fonedgkets
[19].

Based on the literature review above, the followingnvironment to

hypotheses are proposed:

on business growthl) Personal factors: educational
attainment, experience related to setting up anaagiag

a business, skills relevant to business growtk;teging
propensity, amount of human and social capital, and
motivation related to business growth. 2) Environtake
factors: Environmental benefits including proximitythe
environment, environmental dynamism, supportive
policies in the business environment, and relevahtiee
business expertise. 3) Business
characteristics: Professional business practicesann

Hypothesis 1 (H1): Consumer culture and lifestyle environmentwith highly competitive advantagesuwiahg

factors influence foreign environmental factors.

brand strength, technology level, and human andhlsoc

Hypothesis 2 (H2): Consumer culture and lifestyle capital.

factors influence export competitiveness factors.
2.2.2  Factorsdetermining the competitiveness

of exporters

International trade is a key factor in driving aintry’s

In this era of globalization, entrepreneurs musetigp
strategies focused on differentiation by addingugato
products and services that surpass those of their
competitors. This approach enhances entrepreneurs’
competitive abilities and enables creation of snatale

economic growth and development. As the global etarkcompetitive advantages. According to Obadia [2B§ t

environment continues to evolve, exporters muspatia
rapid changes to gain a competitive advantage tr

benefits derived from operations drive exportenetoain
determined and succeed in their international lassies.

competitors [22]. Government promotion, through th&he first dimension of these benefits is the exqrist

creation of an environment conducive to busingsstates

economic performance [24]. According to Chu e{28],

in four key areas: 1) economic performance, inclgdi strong relationships, economic promotion policéx] the

economic conditions, international trade,

foreigrpartner

country’s environment are crucial to the

investment, employment, and inflation; 2) governmercompetitiveness of products in the export market.
efficiency, including fiscal status, taxes, busglesvs, and Moreover, developing countries have adopted various
economic and social governance frameworks; 3) legsin strategies to stimulate the domestic economy aimdcht

efficiency, including production efficiency, the blar

investors, such as creating tax incentives andidialss

~ 553~

Copyright © Acta Logistica, www.actalogistica.eu



Acta logistica

- International Scientific Journal about Logistics

Volume: 12 2025 Issue: 3 Pages: 551-561 ISSN 1339-5629

Factors influencing the development of competitive capabilities of border trade entrepreneurs
Thapanee Ruangsriroj, Woraannog Thotongkam

This has led large foreign companies to enter smmatkets
by investing more than they export and using umfiaging

strategies to reduce competition. Promoting a aglmt

economic policies through exports remains a ketofan

helping domestic industries grow sustainably. Etgor

Based on the above literature review, the following
hypothesis can be stated:

Hypothesis 3 (H3): Foreign environmental factors
influence export competitiveness factors.

Additionally, a model is developed based on the

encourage entrepreneurs to focus on developing muniéerature review to explain the relationships betw the

resource skills, utilizing technology, and effidigrusing

variables, as shown in Figure 1.

production factors. This, in turn, helps spread the

operational risks [26].

Subjective Norm

Consumer
Culture and
Lifestyle

Attitude

Habitual Behavior

Country Specific
Factor

Foreign
Environment
Factor

Government
Regulations

Physical Distance

Firm Competencies

Export

PO Adaptation
Competitiveness

Innovation

Figure 1 Conceptual framework

3 Methodology
3.1 Participants and procedure

3.2 Data analysis

This Study emp|oys a quantitative methodok)gy to ThIS StUdy utilized quz_intitative _data F:OlleCtiOlmrfT
identify the key factors that influence the comppegness Primary sources, employing questionnaires as relsear

of border trade entrepreneurs, with data collectsdg a

tools to gather data from areas bordering Thaikamtl its

structured questionnaire administered to experinc&eighboring countries. A purposive sampling methec
exporters and distributors of consumer goods. TH&0sen to maximize the likelihood of accessingrapse
questionnaire comprised five sections: 1) generfoup capable of providing relevant information ttha
establishment information (closed-ended questiogy), aligned with the research objectives while minimigi
cultural and consumer lifestyle factors, 3) foreigPotential response bias. Considering the criteoa f

environmental factors (closed-ended questions),

getermining the sample size for structural equation

exporter competitiveness factors (closed-endedtigmss Modeling (SEM) analysis outlined by Kline [29], the

utilizing a 5-point Likert scale for

interval-scale Sample size for a moderately complex model shootde

measurement), and 5) open-ended questions foiiemlit 1ess than 200. Accordingly, this study set the mimh
suggestions from business operators to enhancesborg@mple size at 200 participants, using informapiavided

trade potential.

The research instruments were rigorously valid&ded

quality, with content validity confirmed by threaperts

by the executives or managers of the establishments
The data were analyzed using both descriptive and
inferential statistical methods. Descriptive statss—such

yielding an Index of Item Objective Congruence ()OCas percentages, means, and standard deviations—were

between 0.67 and 1.00, exceeding the standardianitef
0.50 to 1.00 [27]. Reliability testing produced @ibach’s
alpha coefficients ranging from 0.743 to 0.917 passing
the acceptable threshold of 0.70 [28].

used to summarize the demographic and general
characteristics of the respondents. For infereatialysis,
SEM was employed due to its suitability for examgni
complex relationships among both observed and tlaten
variables. This method is particularly effectiver fo
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investigating the  multidimensional nature  ofaccounting for 78establishments (39%), followed by
entrepreneurial competitiveness. Moreover, SEMvalo public limited companies with5 establishments$e.5%)
for simultaneous testing of direct and indirecteefs, and limited partnerships/general partnerships with
offering a comprehensive view of how various fastorestablishment2@.5%). Most establishments héde to
interrelate to influence the competitive capaliitiof 10 years of business experience, representing 78
border trade entrepreneurs. This analytical appraligns establishments (39%), and most operated in the, food
closely with the study’s aim of identifying key wttural beverage, and tobacco industries, totaling 133
relationships and generating insights to informufet establishments (66.5%). Regarding the questionnaire
policy development. respondents, the analysis showed that most were mal
(51.5%) and had five to 1@ears of experience in imports
4 Reaults and exports, accounting for 7éstablishments (38%)

4.1 Firm demography and sample characteristics(Table 1)
The analysis of general data from 28&ablishments
revealed that the majority were limited companies,

Table 1 Firm demography and sample characteristics

Firm Demography Frequently (L SPs) Per cent (%)
Firm Registration

Public Limited Compar 65 32.t

Limited compan 78 39

Limited Partnership/

Ordinary Partnersh 57 28.5
Total 200 100
Firm Experience

Less thar5 year: 58 29.t

5-10 year: 78 39

11-15 year: 26 13

More than 15 yea 37 18.F
Total 200 100
Typesof Industries

Metal products, machinery, 56 o8

and transport equipme

Food, beverages, and toba 13: 66.5

Textiles and leath 5 2.t

Othel 6 3
Total 200 100
Sample Characteristics
Gender

Male 10z 51.t

Femalt 97 48.%
Total 200 100
Work Experience

Less than year: 12 6

5-10 year 76 38

11-15 year 64 32

More than 15 yea 48 24
Total 200 100

Table2 presents the results of the data analysis usirgivironment are important for the competitivene$s o
descriptive statistics from the mean, standardat®wi, exporters. The variables used in this study hatesstally
and relationships between the variables. It dematest significant relationships.
that the culture and lifestyle of consumers andfineign
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Table 2 Mean, standard deviation, and correlation matrix

Consumer Foreign Export
Mean SD culture and environment  competiti
lifestyle factol venes
Consumer culture and 4.199 0.405 1
lifestyle
Foreign environment fact 3.99¢ 0.51: 0.537* 1
Export competitivene 4.04¢ 0.54: 0.485* 0.529* 1
Average variance extracted
(VAVE) 0.543 0.607 0.617
Composite reliability (CF 0.991 0.99¢ 0.99¢
Note: ** significant at the0.01 level
4.2 Measurement model Additionally, the convergent validity test results

Using confirmatory factor analysis, the structurashowed a composite reliability (CR) value greatant0.7,
validity test results indicated that the factorsohsumer consistent with the criterion set by Hair, Blaclkd, and
culture and lifestyle, exporter economic efficieffoyeign  Anderson [31] The discriminant validity test results
environment, and exporter competitiveness haveorfactrevealed an average variance extracted (AVE) value
loadings ranging from 0.40® 0.829, all exceeding the greaterthan 0.5, meeting the standard proposBaiujay,
threshold of 0.4as suggested by Guadagnoli and VeliceHiggins, and Thompson [32] as shown in Tahle
[30], with statistical significance set at p < 0100

Table 3 Measurement model

Variable Construct ltems Factor loading CR AVE
Subjective nort 3 0.400; 0.471; 0.71
Consumer Attitude 3 0.592; 0.462; 0.602
culture and 0.991 0.543
lifestyle Habitual 4 0.580; 0.536; 0.451; 0.550
behavio

CMIN/df = 1.744; CFl = 0.927; TLI = 0.900; RMR =0R1; RMSEA = 0.06
Country 0.778; 0.548; 0.661, 0.676; 0.512

Foreign specific facto 5
environment Government 5 0.531; 0.509; 0.592; 0.600; 0.640 0.995 0.607
factor regulayon
Physical 4 0.707; 0.498; 0.635; 0.530
distanc
CMIN/df = 1.744; CFl = 0.934; TLI = 0.909; RMR =038; RMSEA = 0.06
Firm 5 0.690; 0.607; 0.412; 0.668; 0.621
competencie
Export Adaptation 5 0.661; 0.829; 0.674; 0.561; 0.604 0.996 0.617
competitiveness
. 0.638; 0.501; 0.561; 0.484; 0.627
Innovation 5

CMIN/df = 1.828; CFI = 0.930; TLI = 0.911; RMR =0312; RMSEA = 0.06

4.3 Structural model and hypotheses testing GFI and AGFI values greater than 0.8 [33], SRMRugal
The SEM analysis results can be explained as fstlowless than 0.086], and RMSEA values less than 0.08 [34],
The test of variance of the independent variatiles Bs shown in Figure 2. The path coefficient valséswn

relation to the dependent variable showed thafdteign in Table 4, reveal that consumer culture and West

environment factor accounted for 59% of the vamgandactors have a significant direct influence on theeign

(R? = 0.593), whereas the export competitiveness factenvironment facto( § = 0.77, p < 0.001) but do not

accounted for 53% @= 0.532). significantly influence the export competitivenéastor.
The results of the structural equation analysigatéd Conversely, the foreign environment factor directly

that the model was consistent with the empirictd daith inﬂuenceS) the export competitiveness facfor=0.613,
p < 0.001).
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0.72

Subjective Norm

Consumer
Culture and
Lifestyle (CL)

Attitude

Habitual Behavior Firm Competencies

Competitiveness Adaptation
(EC)
Country Specific
e Innovation
0.613*xx
Government Ff)f eign
Regulations Environment
Factor (FE)
Physical Distance

R?=10.593

Chi-Square =28.163; df = 1y2/df =1.657; RMSEA = 0.057; GFI = 0.970; AGFI = 229 SRMR = 0.011
Figure 2 Sructural model

Table 4 Sructural model and hypotheses testing

Hypotheses Paths Direct effect Indirect effect Relationship
Direct hypothes
H1 CL —» F 0.77** - supporte
H2 CL E 0.14: - not supporte
H3 FE > E 0.613%* - supporte
Mediation hypothes —»
H4 CL —» FE—» - 0.84« supporte

Note: *** significant at the0.001 level

5 Discussion foreign environmental conditions such as demantepe,

The results of this study confirm both Hypothesis irade preferences, and import behaviors—thus stipgor
(H1) and Hypothesis 3 (H3), highlighting theHypoth_eS|s 1 (H_1). Addltl_onally, (_Zambod_la's limited
interconnected roles of consumer culture, foreigdlomestic production capacity—particularly in consum
environmental factors, and export competitivenasthe 9oods—makes imported goods a practical necesdity. T
context of Thailand—Cambodia border trade. Borcitet  relatively low distribution and transport costs ther
offers a strategic pathway for entrepreneurs ighteoring  €nsure the affordability of these goods in Cambuodia
countries to expand their market access and tapniewv markets. As a response to growing consumer derbattd,
consumer Segments_ Thai]and, as a central p|ay§1‘e|n Thai and Cambodian governments have intensifieslsero
Altasia production base (the alternative Asian $uppborder cooperation in the retail and distributiectsrs.
chain), benefits from its abundant production reses, a This has resulted in enhanced logistics infrastmect
skilled workforce, and adherence to high productioinproved policy coordination, and greater efficigrio
standards—factors that enhance the global comytitss  Product flow—all  of which improve the foreign
and appeal of Thai consumer products [40]. environmental conditions that mﬂuencg export ®8sc

Daily consumer goods, in particular, are highlyglap These developments support Hypothesis 3 (H3), e th
in neighboring countries like Cambodia. This popityds !Ilustrate how favorable external _.factors—s_uch as
influenced by Cambodian consumers’ trust in theliyua infrastructure development, public utility expamsiand
and branding of Thai products, which is often siapg Policy support—enhance the export competitivendss o
direct experience from having lived and worked infhai entrepreneurs. For instance, the expansiofhaf
Thailand [17][41-42]. These shared experiences af@nstruction material exports into Cambodia hasnbee
lifestyle similarities foster a strong sense oftawall driven by the country's rapid infrastructure grovethd

familiarity and brand confidence, which in turn pha consistent economic development [35-37]. This iaiis
that structural and institutional factors withiretforeign
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environment directly contribute to Thai businessdility readiness in these areas are better positionedhieve
to operate effectively and competitively in crossder success in cross-border trade.
trade. To investigate these complex and interrelated facto

In contrast, the study’s findings do not supporthe study employs Structural Equation Modeling (SEM
Hypothesis 2 (H2). While literature such as Thonmpsiod ~ particularly suitable analytical approach. SEM waicfor
Strickland [38] emphasizesthe need for busindssedapt the simultaneous analysis of multiple dependent
their operations to fit the socio-cultural dimemsoof relationships and the inclusion of latent variapbesch is
foreign markets, this study found that most Thatritical for capturing abstract constructs suclt@ssumer
entrepreneurs do not significantly adjust theidorets for  culture, foreign environmental influences, and ekpo
the Cambodian market. Instead, entrepreneurs fz®ri competitiveness. Unlike traditional regression tégbes,
market expansion based on perceived cultural éestyle SEM accommodates both direct and indirect effects,
similarities, choosing to retain existing produotrhats. making it ideal for testing the mediated relatidpsh
Responses to open-ended questions indicate thmbposed inthe conceptual framework. As a theoiyed,
entrepreneurs view product adaptation as unnegessaonfirmatory method, SEM is well-aligned with the
cost-intensive, and risky—particularly becausedbheds study’s hypotheses (e.g., H1 and H3), enabling goabi
being exported (primarily basic consumer productsjalidation of theoretical assumptions. Moreover,MSE
already align with Cambodian tastes, cultural ngramsl controls for measurement error and provides rotmastel
consumption habits. This finding suggests thatardbr fit indices (such as CFI, RMSEA, and TLI), thereby
trade contexts where cultural alignment is higlgchsas enhancing the reliability, precision, and polickerance of
between Thailand and Cambodia, the perceived mared the research findings.
product adaptation may be minimal. Entrepreneuenof
rely on the existing cultural compatibility to delexports, 6.2 Practical implications
reducing the urgency for market-specific customarat ~ The findings of this study offer statistically sificant
As aresult, while consumer culture significantigpes the insights that support Hypothesis 1 (H1) and Hypsith8
external trade environment (supporting H1), it does (H3), revealing clear relationships among consumer
always lead to adaptive business behavior (comtindi culture, foreign environmental factors, and export
H2). competitiveness. The structural equation model8EM\)

In conclusion, the findings underscore the impartan results confirm that consumer lifestyle and cultura
of consumer lifestyle and culture in shaping tradéamiliarity—particularly the trust of Cambodian
conditions and the strategic role of external emvinental consumers in Thai products—have a strong posiffeete
factors in enhancing export competitiveness. Thesg shaping the foreign environmental conditiongtie
insights are especially relevant for policymakersl a Cambodian market. In turn, these environmentabfact
businesses seeking to strengthen cross-border tradeluding trade policies, infrastructure, and ldigis
through infrastructure investment, policy coordioatand  systems, significantly influence the export comipegness

the leveraging of cultural proximity. of Thai entrepreneurs operating along the bordaes&
statistical findings suggest that the theoreticatled used
6 Concluson in this study is not only empirically valid but als
6.1 Theoretical contributions practically relevant.
This research utilized the TPB developed by IceleAj] In addition, the results of this study provide antible

in 1985 as a framework to predict relationshipshinita  insights for practitioners and policymakers in both
structural equation model and explain individudideor. Thailand and Cambodia, especially in the context of
This theory offers valuable insights for decisioakingin ~ €nhancing the competitive capabilities of bordexder
border trade, outlined as follows: Market Analysisentrepreneurs. The statistically supported relatips
Entrepreneurs should evaluate factors such as mark&tween consumer culture, foreign environmentabfac
demand, potential risks, positive attitudes, an@nd export competitiveness highlight the needdogeted
opportunities for their products or services beforstrategies that address both individual entrepréaeu
committing to border trade. Motivational Factorsfeadiness and systemic trade conditions. Basedhese t
Entrepreneurs should identify motivations for erigggn ~ findings, several key recommendations are proposed:
border trade, including government promotional giel, Entrepreneurial Knowledge Development:
Support from industry associations or trading Fm‘ﬂnand Goyernments should p_rioritize educational ir_]itiaH_'\lhat
the influence of successful competitors, which ma§duip entrepreneurs with a clear understandinggibnal
encourage them to follow similar strategies. Openat €conomic cooperation frameworks, particularly ASEAN
Preparedness: Entrepreneurs should gain a compietientrade agreements. By improving their knowledgeavf ko
understanding of access to financial resourcesigor accessand apply these policies, entrepreneursaietter
market regulations, and logistics capabilitiesPositioned to identify trade opportunities, mitigatsks,
Organizations with stronger knowledge, control, an@nd engage more effectively in cross-border comenerc
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Cross-Border Collaboration: The research suppbets t
establishment of Special Economic Zones (SEZs)glon

h/th-th/NewsList/News-DFT/Description-News-
DFT/Articleld/28472/28472 [17 Sep 2024], 2024.

Thai-Cambodian border. These zones can act as lgro2] Asian Development Bank:Cambodia diversifying

engines for SMEs by providing shared infrastrugture
simplifying cross-border employment policies, and
streamlining customs and trade facilitation. Enleanc
coordination between both countries will improve
operational efficiency and reduce barriers to efdrnjnew
entrepreneurs.

beyond garments and tourism country diagnosticystud
[Online], Available: https://www.adb.org/sites/dald
files/publication/149852/cambodia-diversifying-
country-diagnostic-study.pdf [17 Sep 2024], 2024.

[3] Asian Development Bank: ADB's work in Cambodia,

[Online], Available: https://www.adb.org/where-we-

Customs System Enhancement: The SEM analysis work/cambodia/overview [17 Sep 2024], 2024.

underscores logistical and procedural inefficiencas
major constraints to export competitiveness. Toresk
this, both governments should invest
modernization by adopting integrated digital system
enabling real-time data exchange, and implemenmishg
based inspection frameworks. These measures wilcee

[4] FALAHAT, M., SOTO-ACOSTA, P., RAMAYAH,

T.. Analysing the importance of international

in customs knowledge, orientation, networking and commitment

as entrepreneurial culture and market orientation i
gaining competitive advantage and international
performance, International Marketing Review, Vol.

processing times and enhance the predictability and 39, No. 3, pp. 463-481, 2021.

reliability of cross-border trade.

https://doi.org/10.1108/imr-02-2021-0053

Adoption of Electronic Platforms: Embracing digital[5] NJINYAH, S.Z.: The effectiveness of government

transformation is critical for reducing adminisivat
burdens. The integration of electronic platformsyfo
licensing, customs documentation, and logistics
coordination—will not only streamline operationg biso

policies for export promotion on the export
performance of SMEs Cocoa exporters in Cameroon,
International Marketing Review, Vol. 35, No. 1, pp.
164-185, 2018.

improve transparency and governance, creating @ mor https://doi.org/10.1108/imr-05-2016-0103
inclusive and business-friendly environment for SME[6] FAROQUE, A.R., KUIVALAINEN, O., AHMED,

involved in international trade.

In summary, these targeted policy interventions—
rooted in the empirical findings of this study—nhight
the importance of aligning entrepreneurship suppitt
broader structural reforms to unlock the full patainof
border trade between Thailand and Cambodia.

[7] SOUSA,

6.3 Limitations and future research
This research has several limitations: 1) Scofdeaté
Collection: The data was gathered solely from Thai

J.U, RAHMAN, M., ROY, H., ALl MY,
MOSTAFIZ, M.1.: Performance implications of export
assistance: the mediating role of export
entrepreneurship, International Marketing Review,

Vol. 38, No. 6, pp. 1370-1399, 2021.
https://doi.org/10.1108/imr-07-2020-0141
C.M.P., RUZO-SANMARTIN, E.,

VARELA-NEIRA, C., TAN, Q.: How to successfully
adapt distribution strategy in exporting? The
moderating effects of commitment and responsiveness

entrepreneurs engaged in border trade with Cambodia International Marketing Review, Vol. 41, No. 6, pp.
Future research could broaden its scope to include 1218-1241, 2024.

entrepreneurs from other countries involved in bord

https://doi.org/10.1108/IMR-06-2023-0123

trade. This provides insights from a wider range dB] ARUN, K., YILDIRIM OZMUTLU, S.: The effect of

perspectives and captures the diverse experientes o environmental

entrepreneurs in different contexts. 2) Focus omi Th

competitiveness,  customer and

competitor orientation on export performanda,rnal

Entrepreneurs: The study exclusively focuses oni Tha of Business& Industrial Marketing, Vol. 39, No. 2, pp.

entrepreneurs’ opinions. Future studies could aktars
study to include the perspectives of both importad

142-160, 2024.
https://doi.org/10.1108/JBIM-01-2022-0019

exporters. This approach offers more comprehensi{8] LUKASON, O., VISSAK, T.: Internationalizationnal
insights and helps develop sustainable strategies t failure risk patternsReview of International Business

enhance the potential of border trade.
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